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PREFACE 


In THE midst of rapid expansion and war-born shortages, 
people engaged in book production and book publishing be- 
gan to give serious thought to the changing status and the 
future of books. 

Discussion inevitably revolved about the question, “Is the 
boom in books here to stay?” Opinion was divided as to causes 
and to future effects. It was largely a matter of theory, of 
conjecture and of prophecy, depending to some extent upon 
the innate optimism or pessimism of the individual prognos- 
ticator. 

Some believed that the war-stimulated interest in books 
would decline with the increasing availability of other com- 
modities and diversions. Others believed that the demand for 
books was directly contingent upon national income. A few 
bold souls felt that the current wave of popularity was only 
the beginning of a vastly growing demand for books. 

One factor was brought sharply into focus by such discus- 
sions and divergent opinions. ‘This was the realization that 
apparently no one in the book business had any authentic 
information as to what was actually happening, particularly 
in relation to “People and Books.” Who buys books? what 
kind of books? and where do they buy them? What do people 


want in books, both from a standpoint of editorial content and 
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physical format? What significant trends in human activities, 
what economic factors, what clues would help to eliminate 
guesswork and catch-as-catch-can planning? 

A committee was appointed by the Book Manufacturers’ 
Institute, charged with investigating what book manufactur- 
ers and book publishers could do to establish definite back- 
ground information upon which they could set their sights 
for future development. 

In the fall of 1944, this committee made its report, and 
urged that a scientific, comprehensive study be made by com- 
petent, disinterested organizations, on “People and Books.” 
The committee was then authorized to arrange for the financ- 
ing and implementation of such a survey. Several organiza- 
tions were considered. ‘The committee concluded that the 
most effective course would be to conduct a study, involv- 
ing a survey based on modern fact-finding techniques, in- 
formed interpretation, and analysis of the facts. This study 
has been made jointly by The Psychological Corporation, un- 
der the auspices of Dr. Henry C. Link, founder of its Market- 
ing and Social Research Division, and by the Hopf Institute 
of Management, with the active personal supervision of Dr. 
Harry Arthur Hopf. 

When basic research was begun in the spring of 1945, 
the committee called on all branches of the book industry 
for financial co-operation. ‘The widespread interest and long- 
felt need for this project was quickly apparent, as the support 
was readily forthcoming. Various segments of the industry 
were organized to help raise funds and to contribute infor- 
mation that might be required of them during the course of 


the study. 
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For many favors, and for wise counsel, we express our 
gratitude to Mr. Elliott Macrae of E. P. Dutton & Co., Inc., 
Mr. Howard Lewis of Dodd, Mead & Co., Inc., Mr. Stanley 
Rinehart of Rinehart & Co., Inc., Mr. Melville Minton of 
G. P. Putnam’s Sons, representing the publishers’ group; to 
Mr. H. W. Dunbar of the Whitaker Paper Company, repre- 
senting the paper industry; to Mr. Fred A. Tipson of the 
T. W. & C. B. Sheridan Company, representing the machine 
industry; to Mr. Melville Cushman of Holliston Mills, rep- 
resenting the book cloth and supply industries; to Mr. Carl 
Milan, executive secretary of the American Library Associa- 
tion; and to Judge J. Raymond Tiffany, executive director of 
the Book Manufacturers’ Institute, who was particularly zeal- 
ous in being helpful and whose usefulness to the committee 
cannot be overestimated in its work toward preparing for the 
study of “People and Books.” 

We hope that this report will be of interest and value in 
assaying the growing importance of books, and that it will 
serve as a vital tool with which to realize the fullest scope and 
sales potential that lie ahead for the book industry. 


BOOK INDUSTRY COMMITTEE 


SIDNEY SATENSTEIN, Chairman 


Donald Brock C. H. Wilhelm 
Herbert Shrifte B. D. Zevin 
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I. GENESIS OF THE STUDY 


A. The Need for Factual Information Regarding 
Trends in Book Buying 


PUBLISHING A BOOK is a precarious venture. It is anybody's 
guess whether people will take a book to their hearts and buy 
it in monumental quantities—as they have done in recent 
years with such diversified titles as Forever Amber, A Tree 
Grows in Brooklyn, Gone with the Wind, and Under Cover, 
and as they have been doing for hundreds of years with that 
perennial best seller, the Bible—or whether they will ignore 
it and confound all those who have had a share in producing 
it. Failure has been the lot of thousands upon thousands of 
excellent books, written and published in the expectation of 
success but left to gather dust on the shelves of sellers and 
manufacturers. 

In the unpredictable reaction of the public to books, many 
factors are involved. A few questions indicative of some of 
them will serve to sketch the nature and scope of this prob- 
lem. 

If people have ample money to spend, will they spend it 
for books that they need, or for fiction and adventure, which 
may be considered a luxury? Do people in higher-income 
brackets read more or fewer books than those in the lower 
brackets? Do those who read more necessarily buy more? 
What prices are they willing to pay? What have educational 
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levels to do with readership? Living conditions in general? 
Geographic areas? Age, sex, religious background? What is 
the relation of book reading to other forms of reading? ‘To 
other kinds of entertainment? What types of books do people 
like, as to subject matter, style, authorship, format, size, etc.? 
To what extent is their choice influenced by book reviews, 
advertising and other forms of promotion? Why do they read 
the books they do? Why do nonreaders fail to read books? 
Do tastes in books change? If so, why and how? 

Because the book industry, which for the past few years 
has been enjoying an unprecedented boom, is now at a criti- 
cal stage in its history, uncertain whether the trend in book 
buying will remain at its present high level, will continue to 
rise or will suffer a sudden or gradual decline, all those con- 
nected with the manufacture and publishing of books are 
seeking data to guide them. They cannot afford to proceed 
on the basis of hunches or guesswork alone. ‘They have made 
heavy investments in plants and organization, and those in- 
vestments must be protected. Firms which have been seri- 
ously underequipped and understaffed during the war may 
now be in danger of becoming overequipped and overstaffed. 
With all indications pointing to heavily increased costs, proht- 
able future operation becomes increasingly dependent upon 
the accuracy with which market trends can be gauged. 


Tue Inpustry NEEps SometTHinc More RELIABLE 
THAN OPINIONS 


However shrewd may be opinions and surmises regarding 
market trends, they are at best based on limited points of 
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view. They vary as much as the experiences and quality of 
judgment of the individuals who express them. Therefore, 
they are apt to lead to serious mistakes and costly ventures. 
It was, therefore, felt by the Book Industry Committee of the 
Book Manufacturers’ Institute that a determined effort should 
be made to obtain factual information for the guidance of its 
members and others in the industry. 

Other industries, some of them in a sense competitors of 
the book industry, have been aided greatly by obtaining such 
information by means of scientific consumer surveys. The 
radio, magazines and newspapers have done outstanding con- 
sumer research. It was decided that the book industry de- 
served to benefit by the same kind of knowledge, and that the 
way to obtain it was to go right to the people themselves for 
enlightenment regarding their habits and tastes in books. 

Accordingly, a scientific consumer survey of a selected 
cross section of the public was undertaken, with the purpose 
of bringing to light as many facts as possible concerning the 
influences that bear on both book reading and book buying. 


B. What the Book Industry Wants to Know 


According to government sources,” since 1939 the total dol- 
lar volume of business in book publishing has doubled, reach- 
ing about half a billion dollars in 1945. This is an impressive 
figure, and it is small wonder that the book industry wants 
to have some idea whether or not these unaccustomed leaps 
and bounds are going to continue and, if so, at what rate. 


* Dorothy V. Knibb, “Reading Trends Stir Book Trade,” Domestic Com- 
merce, Vol. 33, No. 11, November, 1945. 
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It has been asserted by some that the boom in books began 
before the war. Certainly it was accelerated during the war 
years. Neither shortages of labor and materials, nor distribu- 
tion difficulties, nor drastic curtailment of advertising allow- 
ances seemed to slow down the pace. In some ways these 
things may even have helped along. ‘This may sound para- 
doxical; but one of the problems in assessing people’s reaction 
to books is the element of paradox in their motives for buying 
them. That is one of the reasons why the underlying influ- 
ences involved may best be ascertained by means of the psy- 
chological approach employed in a scientific consumer study. 

The ensuing study was undertaken to ascertain the mo- 
tives and reactions of people who frequently, infrequently, 
seldom, or never read books; to determine whether they will 
read more or less in the future, or more of some specific kinds 
and less of others; to analyze people’s book-reading versus 
their book-buying habits, and to assess the probable changes 
in those habits that the future will bring. 


C. Scope of the Study 


The two organizations responsible for this report were com- 
missioned to make their studies of such scope that their find- 
ings would cover and their conclusions shed light on the fol- 
lowing queries: 


1. What are the present reading habits of the con- 
sumer? Who reads books: when, where, how many, 
what type? Where do people get their books? Do 
they read them after they get them? To what extent 
do they own books? What is their attitude toward 
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book clubs? Toward sets of books? How and why 
do they select their books? How do their book-read- 
ing habits compare with any other reading they may 
do? With other competitors for their attention? 


. What changes may there be in reading tastes in the 
future? What do readers themselves think about 
chances for change in their future book-reading and 
book-buying habits? Do they have plans that would 
include more or less space, time, or inclination for 


books? 


. What do dealers and distributors think about trends 
in the book trade? What do educators think, espe- 
cially in the field of technical and textbooks? 


. Are there any observable trends, changed or chang- 
ing, from present reading habits? If so, what are 


they? 
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Il. METHODS USED IN MAKING THE STUDY 


A. Determination of Groups to Be Studied and 


Preparation of Questionnaire 


In spotiicutinc the chief objective for which this study 
was to be made, i.e., to obtain consumer reactions to books, 
it was decided that the primary prerequisites would be: 


1. Determination of which groups of persons to study; 


2. Testing and perfecting a questionnaire devised to 
elicit the most accurate information possible from 
those persons; 


3. Testing and perfecting a questionnaire for eliciting 
from dealers and distributors information about the 
book-buying habits of their customers, and of a sepa- 
rate questionnaire for adducing opinions from edu- 
cators about trends in college textbook buying. 


Because practically everything done by publishers, printers, 
dealers and distributors is contingent on the behavior of the 
book-reading and book-buying public, it was decided that 
the major research would be done among a sample of that 
public, by means of a consumer survey. 

Although research into people’s behavior and its causes has 
made great progress in recent years through the development 
of depth interviews, polls of opinion, surveys of buying habits, 
etc., it is still not an exact science. But it is in the field of 
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consumer surveys that psychologists have made the greatest 
progress in developing research techniques. These tested 
techniques have been employed in this study and have been 
concentrated on those objectives toward whose attainment 
they would be likely to contribute the most fruitful results. 


TESTING AND PERFECTING THE CONSUMER QUESTIONNAIRE 


Within the limits of the budget governing the study, it was 
possible to make either many interviews—as many as 10,000 
—with a relatively short questionnaire, or a smaller number 
of interviews with a longer, more detailed questionnaire. 

Since the project was an exploratory one, it seemed the 
wiser course to investigate as many aspects of people’s book 
behavior as possible. It was, therefore, decided to undertake 
the study on the basis of 4,000 interviews with the longer 
and more detailed questionnaire. The one finally used con- 
tained sixty-three items of data. 

Eight different versions of the questionnaire were tested 
before the final form was decided upon. The first seven ver- 
sions were evolved after extensive tests made in the field by 
interviewers specially trained for this purpose. As each suc- 
cessive test was completed and analyzed, the questionnaire 
was correspondingly revised in a manner calculated to elicit 
more frank, or more accurate, or more representative informa- 
tion. Each test was made in from one to three separate locali- 
ties, and comprised from twenty-five to sixty test interviews. 

The eighth revision was tested on a larger scale, with 300 
personal interviews conducted in six cities and towns widely 
scattered through the country. 

The results of the eighth test were presented to the Com- 
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mittee, whose members were thus enabled to see the type of 
information that might be obtained from such a study if it 
were made on a sufliciently large scale. With the help of the 
Committee’s suggestions, one more revision of the question- 
naire was made and tested. Thus, before the final question- 
naire was approved, between December 1, 1944, and May 
15, 1945, a total of nine questionnaires was tested, compris- 
ing an aggregate of 521 personal interviews conducted by 
thirty-five test interviewers in twenty-one different localities. 

The final questionnaire was then set up in partially pre- 
coded form so as to facilitate the punching of the answers on 
tabulating cards. 


TESTING AND PERFECTING DzEAuerRsS’,, DistRIBUTORS’ AND 
EpucaTors’ QuESTIONNAIRES 


During the period mentioned, tests were also undertaken in 
an effort to perfect a questionnaire to be used in connection 
with dealers and distributors. Three tests of this type, in- 
volving fifty-two personal interviews, were conducted before 
the questionnaire for final use was satisfactorily developed. 

It was found possible and convenient within the original 
budget set for the study to include also a survey of a certain 
number of educators to ascertain their views in the college 
textbook field. 

It is recognized that a significantly large volume of school 
textbooks is used in the elementary and high schools. Any 
analysis of the possible trends in this field, however, would 
involve an extraordinarily detailed study of population and 
school attendance trends, as well as of economic factors and 
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changes in the laws relating to school attendance—all far 
beyond the possibilities of the budget made available. 

In the college field, by contrast, it was comparatively simple 
to interrogate educators as to their estimates of 1946-47 en- 
rollments and of the available supply of second-hand books, 
an important factor in book buying for college courses. Ac- 
cordingly, a brief questionnaire for this purpose was drawn 
up and, without pretesting, used with 100 college and uni- 
versity administrators. 


Conpuct oF CoNsUMER SURVEY OF 4,000 


INTERVIEWERS. Ihe consumer survey of 4,000 was made 
by a total of 235 interviewers, averaging seventeen interviews 
each. ‘This is in accordance with the policy of The Psycho- 
logical Corporation to limit the number of interviews per 
interviewer to a small number so as to facilitate the proper 
distribution of the sampling and to minimize such risks as 
those coming from interviewer bias, stereotyped interviewing, 
and so forth. AlPinterviews were conducted between May 21 
and June 8, 1945. 


FIELD SUPERVISION. [he interviews were made in 106 cities 
and towns representing a cross section of the urban and rural 
nonfarm population. The interviewers were selected and 
trained under the direct supervision of the psychologist in 
each city who acts as research associate of ‘The Psychological 
Corporation. In all, sixty-two psychologists were employed as 
field supervisors of the consumer survey. In the New York 
Metropolitan area, supervision was provided by the staff of 


The Psychological Corporation. 
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FOLLOW-UP INTERVIEWS. In order to ensure the accuracy of 
the interviewers in the field, each psychologist supervising 
work in a city or other area designated one interviewer not 
employed in the regular study to conduct a personal inter- 
view following up one or more of the original interviews 
reported. ‘This follow-up procedure served to verify the con- 
duct of interviews with the persons designated, and also 
provided a recheck of the responses to several questions re- 
peated in the follow-up interviews. Any interviews which 
were not adequately verified by this procedure were not used 
in this study. 


B. Planning the Field Work 
How tHe Sampiinc Metruop Was DevELoPEpD 


For the purpose of this study the quota sampling method was 
employed, but several more specific and more detailed con- 
trols were used than are usually characteristic of this method 
of sampling. A brief description of the quota sampling method 
may contribute to a better understanding of the conduct of 
the study. 

The method consists of setting up a series of criteria which 
will define the kinds and types of persons to be used as sub- 
jects. These criteria must, of course, be chosen so that they 
will furnish a cross section of the population with character- 
istics typical of and proportionate to those of the population 
as a whole. For example, if people in cities of 500,000 and 
over represent 22 per cent of the population to be studied, 
then 22 per cent of the people to be interviewed must be 
found in cities of that size. 
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The following specific criteria were established as neces- 
sary to control adequately the sampling in this study: 


1. Area; 


rw) 


. City-size Gncluding urban vs. rural non- 
farm population); 


uAge: 
Sex; 
. Socioeconomic status; 


Nw Bh WwW 


. Day of week on which interview was con- 
ducted; 


7. Place where respondents would be located, 
including interviews in the home and 
outside of the home. 


AREA AND CITY-SIZE QUOTAS. Quotas by areas were set up 
for the 4,000 sample on the basis of the 1940 census, taking 
into account such subsequent population estimates as have 
been provided by the census bureau to show the estimated 
shifts in population. A comparison of the proportions used in 
this study with those of the 1940 census is shown in the 
following table: 


AREA QuoTas 
Sample for 
This Study 1940 Census 
+ 0 5 % 
Cooo 

omitted ) 
Basta Vite adi Tia ae 33 33,691 33 
Viidwest yap) 1230 31 30,885 31 
POQUN Ty cle mroM nn” Cae 23 25,322 25 
Bar) Wiest i mip lt) scores 12 11,555 II 
Total erin 100 100 

Total ica sre iidioods 101,453 * 


* Excluding rural farm population. 
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Distribution of the sample by city-size as compared with 
distribution of the population for this factor according to the 
1940 census is shown in the table below: 


Quotas By Ciry-SizE 


Sample for 
This Study 1940 Census 
+ % +t % 
Cooo 
omitted) 
500,000 and over. . 891 22 22,368 a2 
100,000-499,999 . . 613 15 15,620 15 
25,000-99,999. . . 588 15 14,761 15 
2,500-24,999 . . . 854 21 21,675 at 
Under 2,500 Crural 
Ponca). ve ayes osa« ))\ a7 27,029 27 
cPOtali7o) aac 100 100 
PU Ota Shh OY Uta OOS LOU 4530, 


* Excluding rural farm population. 


In applying city-size quotas to sixty-eight cities of various 
sizes and to thirty-eight small towns and villages representing 
the rural nonfarm population, the actual number of inter- 
views assigned is not directly proportionate to the population 
of each city. The quotas for cities of 25,000 to 100,000 popu- 
lation called for 588 interviews. Since it is impractical to 
represent all the cities of this size, only sixteen were selected, 
giving each such city a fairly economical number of inter- 
views to complete. Most of the large cities are represented 
and the total number of interviews allotted to such cities 
permitted only slightly larger assignments per city than for 
smaller cities. 

The actual distribution of the interviews within each area 
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and the identities of the cities and towns are shown in the 


following schedule: 


Cities AND SMALL Towns INCLUDED IN THE Boox Srupy To 
REPRESENT THE URsan AND Rurat Nonfarm Poputation 


Number Rural Nonfarm 
of Interviews in 
Urban Townsand Villages 
East Interviews Near City Designated 
TOTO; WEE meee ihe Urcot m Ae 40 24 
Dover INE oad sont ens 43 
PIANOVErHINGEAD en uN ve at, Lay ne 37 
SOSHAL EV LASS at lnc “Muu Uva inns ane 60 
Worcester; Massy 0) soe cal Wali 4o 49 
Paarttard) Cone ey) sean tulle 40 
DILtAlOm Ned baleen Weckn dns Wie 59 
PAIDATEVI SING Y yor fer tence Wa kek 52 50 
Poupbkeeneie IN a¥ qe has le ne 
ASCOT EONS oN hits Rey lt ee 71 
Pamicaster Pais iii jen ves wee ie 75 42 
Vewishurg Pana ovate nic iaene 39 
PhiladciphiasPa:) suc vie fake 83 54 
New Brunswick,N.J.. . . . . 9 35 
Metropolitan New York 

ROU Ait ee as a ad cae ee 51 
BOOK ra hare Minar ly mee Mins Bb tL QI 
Manhattan dy si Was 2h van aan avis 60 
ROREENS NATAL nny ate geese oRt aN 49 
Tlempstead tea ving een. hr cee Mors 
CATS ales Maa mA on GWG Wh hie Ae ee 20 
Fheaneckin ia haere ili 2 ie (aaa 
Fast Orancel <i ghe ky Ure naa 
Newark and Elizabeth . . . . 38 
Denville Aye ey Sein Oe 20 

TP otaleBact iri aii sui ici ele GO 239 
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Crrres AND Smatt Towns INcLupED IN THE Boox Strupy To 
REPRESENT THE URBAN AND RurAz NonFarm PopuLation—(Cont. ) 


Number Rural Nonfarm 
of Interviews in 
Urban Towns and Villages 
Midwest Interviews Near City Designated 

SoetCte VLC) 2) wag ets, 74 

Kalamazoo, Mich. . . . . . 49 | 41 
Flan 8 ©] 617 UR Re ae 66 25 
Re Uratais N10 i Ok hl aa 26 
Dye Ong OW ner ve Or th a8 

Por WaynetInd.§ 5 000). 38 30 
Peat avottestand: i). (ory ai.) ik 50 

Rae Tent, toatl are MVE i 4 75 

Lo cig ORS Ra ate 53 

Paceomeviley IN i ifo2u he rau 76 25 
ieee) 7 RS an Oe 30 26 
Milwaukee, Wis. . . . . . 68 25 
Minneapolis, Minn. . . . . . 27 20 
Des Moines, Towa 08), 20, 34 29 
SommmbiaMo. 5 oo. biree gg 30 
DEmmouISeVOn, cine Ge ok 70 

BEV. S710 SSA eee ae 22 


BincomniNed. (iY aay ieee. cM 35 
J he ISS Te ME a UAT 


Total Midwest... . .\ gat 299 
South 

atimore Vidas) oui Ok O. 4 56 
Siem, Waite) AT ay Mb wig Ae 39 40 
Rinapel Hills IN Gita ine: Sa hy 50 26 
Pparanbury, ING ie ka etl saa 2.4 
PNULAUEARGA ech bred wal ait. a 34 30 
Gainesville! Fla.)2/ fh 6) {yup 4o 29 
AG UCALY He i cyntadli, (Ped) tad MRM La CM 
RIDE Nise enn ay eg) Ya vol oe 30 
Desermere Ala ars tht ear: 35 35 
PACH Gore tides.) Bh TREE LA Mer, Ya des) 19 29 


35 


PEOPLE AND BOOKS 


Crrres AND SMALL Towns INCLUDED IN THE Boox Stupy TO 
REPRESENT THE URBAN AND Rurat Nonfarm PoruLaTion—(Cont.) 


Number Rural Nonfarm 
of Interviews in 
Urban Towns and Villages 
South—(Cont.) Interviews Near City Designated 

Bavetteville, (Arkh et Gc wee 28 
HONIESHOTOMAR Yar uta Niahmivay | Canis 25 24 
Baton Ronge Mass i) Vata hts 34 25 
Stulwater mia. fc ealiis aan tony gals 36 
FATA PALL AE Ge GU Hu Man PYaNy yep tinted 19 
Daliss exces ine ure Sd 30 
lOUstOrs ghexs) Ac eile) chore 26 20 

PUOPAL OUTLET Fay ecuee ttn ned 361 

Far West 

Wiissoular iont.oc bi dneeinie fees 6 15 
Denver, Colo. . SUSE od 29 19 
Salt Lake City, Utah SAP rte Pie 25 17 
Walla WallasWashi! 0 oy 4 838 20 
Salem, Ore. . . Aone Sy San 24 24 
Portland, Wise SUAS een be MPN ee RN 35 
Bakersfield, RCRD Sci yeh a dipe) SAMS 23 15 
Chico, CA a GM INS TAOS NES 
Redwood City, a Arena teat 27 20 
San Bernardino, Calif, . . . . 20 18 
Eos Angeles Galitey ai ne vel 95 
Begene, Ore ner le Nia: hua Wein Ven tae 7 

HL otal Parcvy es6 ire Roe) | bd ae OS 155 


AGE AND SEX. In considering the age range within which 
interviewing for this study would be feasible, it was decided 
that only persons fifteen years of age or over would be in- 
cluded, and that the age distribution should be in proper 
proportion to the civilian population, as closely as that could 
be estimated in the spring of 1945. Within the limits of the 
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sample of 4,000, where the adult population was undoubt- 
edly the most important factor, it would have been imprac- 
tical to extend the age range below fifteen years and attempt 
to measure the reading habits of younger children, excluding 
school textbooks. All interviews with fifteen- to nineteen- 
year-olds still at school were limited to books other than re- 
quired school reading. 

In the table below, the distribution by sex is shown by age 
groups and is compared to the distribution according to the 
1940 census: 


Acr anp Sex DistrisuTION OF 4,000 SAMPLES 


Sample Used 1940 Census 
% + % 

Cooo 

Women omitted) 

PSST OLVCATS oii iehiueds 267 12 4,376 II 
BaeoOW ey at at ane Aan bio S.3000 iad 
BOSB OT St ison enone, NAB 20 8,154 2% 
40-49 A Piet BAL AON y hvhy 6,725 17 
50-59 SPENT eee 42 Nm 4,971 13 
Ca MUOVEL Ca a ey ae o7 14 5.477 14 
PROEAL VO Sub iii esi. 100 100 

Tra Mi ea ro toe 39,065 

Men 

PH tO VEaTSh Gal elie. WEES 9 4,397 12 
213 0 Uo SN ER NSRP oo 12 8,573 23 
Pr sOne, AiW abr ia kis tick Ore 21 7,879 21 
POOR Medal eco Ot 22 6,816 18 
RoeSOn ta ainy Vaan aia 18 5,118 13 
Ocandover wi.) on ie aga 17 4,955 13 
otal owes yan, 100 100 

Potala ran eer Taos 37,738 
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It will be seen in this table that the distribution of women by 
age groups matches the 1940 census. However, more older 
men than younger men were interviewed in this study as 
compared to the proportions of the 1940 census. The propor- 
tions for the sample take into account the age distribution of 
men in the armed forces who could not have been inter- 
viewed or properly sampled and were, therefore, not included 
in this study. Accordingly, the sample reflects the civilian 
population in the spring of 1945. 

If the ratio of 2,295 women to 1,705 men were applied to 
the population as in 1940, it would represent a population of 
39,000,000 women to 29,000,000 men. (This calculation ex- 
cludes the rural farm population, as does the sample.) ‘The 
figure of 29,000,000 is 8,700,000 less than the male popula- 
tion shown in the 1940 census. This is a fairly accurate 
adjustment for the number of men in the armed services, 
because the rural farm population should have furnished 
approximately 20 per cent of them and the urban or rural 
nonfarm population approximately 80 per cent, or 8,800,000. 
Therefore, our adjustments in the age distribution of men 
may be regarded as a fairly close approximation of the effect 
of the withdrawal of men into the armed services. The actual 
age adjustments eliminated 75 per cent of boys eighteen and 
nineteen years of age, slightly more than one-half of the men 
in their twenties, and about 20 per cent of the men in their 
thirties. 


SOCIOECONOMIC status. Any study of the behavior of people 
must take into account the relative differences in income or 
standard of living, not only throughout the country as a whole 
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but within the various sections. The method of accomplishing 
this in this study follows an established practice of ‘The Psy- 
chological Corporation. 

In each of the cities entering into the study, the local 
supervising psychologist has a map defining the areas in 
which various broad levels of the population reside. Factors 
considered in this connection are kinds and types of homes in 
terms of rental value and condition, kinds and types of occu- 
pation of people residing in the neighborhood, and other 
general characteristics which denote standards of living. 
These maps have been prepared to show decile groups of 
the population and have been revised and improved over a 
period of years. 

Since this study specified that 30 per cent of the inter- 
views were to be held with the upper 30 per cent of the 
population on a socioeconomic basis, the local psychologist 
assigned to his interviewers the streets and blocks in which 
they should interview people belonging to this upper group. 
Similarly, the interviews in the middle 40 per cent and lower 
30 per cent were assigned by designating the streets and 
blocks where those groups are known to live. Interviewers 
were permitted to exercise some judgment in selecting a spe- 
cific home in which to make an interview, so that exceptional 
homes—those appreciably above or below the given standard 
—could be avoided. 

This method of sampling may not appear to have the pre- 
cision of utilizing dollar incomes, on either an individual or a 
family basis, but it should be recognized that dollar income 
is only one factor in determining socioeconomic status, and, 
indeed, the most rapidly and widely fluctuating one. Housing 
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conditions, education and cultural factors are far more stable. 
The people in the lower 30 per cent of the population, as 
designated on the maps used, had a much higher income in 
the spring of 1945 than in the spring of 1940. The increased 
prosperity of the lower 30 per cent of the population may 
decrease the disparity in income between this group and the 
middle 40 per cent, but for all practical purposes it remains 
the lowest 30 per cent of the population on a broad, standard- 
of-living basis. If it should become desirable to repeat this 
study in the future, use of the method employed will ensure 
precisely comparable sampling for the purpose of measuring 
trends. 

In order to illustrate the method of assignment to inter- 
viewers as to area of the city and socioeconomic status, a part 
of a map is shown facing page 4o. This shows an assign- 
ment of interviews in the lowest 30 per cent of the popula- 
tion, as represented by the central or downtown section of 
Lancaster, Pennsylvania. Each small cross designates the 
home location of one of the respondents interviewed in one 
interviewer's assignment. The homes in this section of Lan- 
caster are of generally low rentals. The map is typical of the 
method by which the sampling was carried out by the inter- 
viewers in the various cities. 


INTERVIEWS BY DAY OF THE WEEK. In the questionnaire, 
respondents were asked about the extent of book reading, 
newspaper reading, magazine reading, radio listening and 
movie attendance yesterday, that is, the day preceding the 
interview. In order to obtain a representative cross section, it 


40 


A street map of the central section 


eee 
bed 


° LEMON ST. 
of Lancaster, Pennsylvania, to 


illustrate the distribution of inter- 


views. Each cross mark indicates 


BPs 
ia 


WALNUT ST. 
the home of one respondent. 


ae 
TL 


CHESTNUT ST. 


mall 


ing ST. 


if 
ww” 
i 
UO 
x 
(-"4 
a. 


QUEEN ST. 


i= i 


TLL 


Ss ST. 
= gz 


i 


a a a 


Vi a 3 v 
; ‘eae 
y bed 
4 : 
» “ in 
7 3 el # 
He y ) 


= 


- eee saa a 
i ; 


~~ 


i 


METHODS USED IN MAKING THE STUDY 


was necessary to distribute the interviews evenly between 
weekdays and Saturdays and Sundays. This was done by 
means of time schedules laid out for the interviewers in each 
city. Their use produced quite uniform results for the seven 


days of the week. 


INTERVIEWS AWAY FROM HOME. In a study concerning 
people’s use of books, it is an interesting question to deter- 
mine whether individuals should be interviewed at home or 
_away from home. All the preliminary interviewing indicated 
that the bulk of book reading takes place in the home. To 
confine interviewing to persons reached at home might bias 
the study by the selection of a slightly more sedentary or 
“stay-at-home” group than if people were approached at 
places of amusement, while traveling, or while actively en- 
gaged in sports, etc. If this should be true, then the people 
found in their homes might represent a more active group of 
book readers than would be true of the population generally. 

For these reasons, the interviewers were instructed to locate 
30 per cent of their respondents in or near places of amuse- 
ment, downtown and neighborhood shopping areas, various 
types of retail establishments, and railway and bus terminal 
points. An analysis of the results indicated that this precau- 
tion might have been eliminated without serious bias. 


C. General Reliability of the Consumer Study 


How, one may ask, can 4,000 personal interviews be sufh- 
cient to give a reliable picture of the book-reading and book- 
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buying habits of the United States public? Obviously, the 
picture can be only an approximately accurate one, for, as 
we have explained, polling public opinion is not an exact 
science in the sense that mathematics and chemistry, for ex- 
ample, are exact sciences. At best, a slightly distorted picture 
is revealed, because human beings are sometimes unwilling 
and sometimes unable to co-operate as frankly or as accurately 
as one might wish. 

To offset these human fallibilities, however, the inter- 
viewers and psychologists engaged in the study have been 
specially trained to put questions in such a way as to elicit 
the most accurate responses possible and to make due allow- 
ances for factors which might induce either understatement 
or overstatement. Furthermore, the techniques developed by 
The Psychological Corporation are such that if another survey 
of 4,000 interviews had been made with the same general 
distribution and the same questionnaire—that is, if another 
4,000 people had been interviewed—the results would have 
been the same, within 2 or 3 per cent, as those obtained from 
the original 4,000 interviews. 

In this sense, 8,000 interviews would have given us ap- 
proximately the same information as the 4,000. Thus, from 
our strategic sample of 4,000 persons, we get as accurate a 
picture of the book-buying, borrowing and reading habits of 
the urban population as is necessary for our purposes. We 
specify urban population because, as has been pointed out 
previously, although small towns and villages, as well as 
cities, were included in the study, the farm group was not 
covered. This group was omitted not because it is unimpor- 
tant, but because of the difficulties, during gas rationing, of 
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transportation into remote areas and also the disproportionate 
expense that such travel would have entailed. 

Certain other factors must also be taken into consideration 
in evaluating the results and conclusions of the study. For 
example, in seeking our information as to where persons ob- 
tain their books, only the group classified as active readers, 
i.e., those who have recently read a book, could be interro- 
gated with any expectation of correctness of response. Since 
only 1,982 of the 4,000 persons interviewed were active 
readers, and since 1,119 of those had borrowed the book last 
read, and 246 had received the book as a gift or didn’t know 
where it came from, that left only 617 who had purchased 
their last book. Thus, we could interrogate only 617 persons 
on the subject of where they bought their last book, as well 
as on other characteristics of the book purchased. 


Two Biases IN THE StTuDyY 


There are two important biases which affect the results of 
this study. One of these is the bias inherent in the prestige 
connected with the reading of books. People who read books 
are proud of the fact and glad to talk about it; people who do 
not read books are as a rule not proud of it and tend to resist 
a questionnaire such as ours. For this reason, the interviews 
tend toward the selection of people interested in books. 

For instance, for an interview in a particular home, a cer- 
tain person is selected. Then, after the first few words, that 
person may say: “I would rather have you talk with my hus- 
band about this,” and turn the interviewer over to the hus- 
band. Or, before an interview can get well under way, 
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the respondent may withdraw or terminate the interview. 

Naturally, it cannot be determined exactly how many such 
people are nonreaders or inactive readers, but there is con- 
vincing evidence that a large proportion are. Therefore, the 
study tends to end up with a sample of interviews loaded in 
favor of the active book readers. Any attempt, therefore, to 
extend our results to the population as a whole so as to figure 
the total number of books read, or the total number of book 
clubs, and so forth, is likely to give results somewhat larger 
than those warranted by the facts. 

The effect of this bias, however, is to give us a richer load 
of book readers than we might otherwise have obtained. 
Since the most useful information for our purpose comes 
from people who are active book readers, a slant in that 
direction is actually helpful. 

The second bias relates to education. In all the preliminary 
field tests made by our interviewers, it was revealed that the 
formal education of the respondent was a very important 
factor in determining his book-reading habits. In one test, 
made in exceedingly poor neighborhoods representing the 
lowest 5 to 10 per cent on an income or socioeconomic scale 
and where a large proportion of the people had only grade- 
school education or less, interviewers found that more than 
half the persons approached would not co-operate in any way 
with a study which had anything to do with reading in any 
form. Therefore even though interviews were carefully as- 
signed we tended to get completed interviews with the better 
educated! | 

An objective measure of the effects of this bias on our 
sample may be had by comparing the education of our 4,000 
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people with educational data obtained from the United 
States census: 


CoMPARISON OF THE SAMPLE wiTrH UNrrep States CEnsus 


U.S. Census * 
Distribution by 4,000 People Urban and Rural 
Educational Levels Interviewed Nonfarm 

% % 
BUOTaCeTOr Less! UAW te: bondi dA) P38 48 
P-2 years migh school iy), 3) iii. ))0)) 4). 18 19 
Mevedes MISNISCHOOL MWe De Sei dlc ol ae 21 
vies oo) ESOS Ge) UA 7 
iy Ourmmrare VEATS (CONES I hue Nica, ue 18 5 
LLG aE Sr aa UO a oe 100 


* These figures are an adjustment of the 1940 census figures to account for 
the five-year difference between the census date, April, 1940, and May of 
1945, the date of our study. This adjustment took the twenty-five- to twenty- 
nine-year-old age group from the 1940 census and counted them in slightly 
lower proportion as thirty to thirty-four years of age today. 


t One per cent did not report or foreign education could not be equated, 


This indicates the extent to which our sample is distorted in 
the direction of better-educated people, and by the same 
token, more frequent book readers. The actual distortion is 
probably not quite so large as indicated, because here again 
we have a prestige factor, and people, if anything, tend to 
exaggerate rather than to underestimate the extent of their 
education. | 

The biases discussed, namely the bias toward reading books 
and the bias toward education, while something of a disturb- 
ing element in research of this kind, should be anything but 
disturbing to the book industry. 
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D. The Questionnaire as Finally Used 


As previously stated, the work of perfecting the consumer 
questionnaire so as to elicit from respondents as frank, ac- 
curate and representative information regarding their book 
habits as possible, necessitated the preparation and testing of 
eight revisions of the original, tentative version. The final 
form of the questionnaire, as used in the field, is reproduced 
in the following pages. It is upon analysis of the replies to the 
questions therein set forth that the findings submitted in this 
report are based. 

In the field the questionnaire contained provision for pre- 
coding responses alongside each question to facilitate punched 
card tabulation. These have been omitted here for conven- 
ience and appearance. In question 1 and similar questions 
where discrete categories are provided for the interviewer to 
check the answer, only editing of the material was required 
to assist the card punch operator in clearly reading the posi- 
tion of the interviewer’s check mark. Questions similar to 
3(b) required the interviewer to quote the respondent. Such 
answers were carefully analyzed and suitable codes pre- 
pared. The coding of these responses was closely supervised 
and completed and checked before tabulating cards were 
punched. 

The initials D.K. appearing after many questions are an 
abbreviation of “don’t know.” In a few questions the “don’t 
know” response may also be read as “no opinion” or inability 
to respond. Other abbreviations appearing in the question- 
naire are readily understandable. 
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CONSUMER QUESTIONNAIRE 


INTRODUCTION: We are making a poll or survey about the kinds 
of things people read these days. I don't want to ask you about 
every day, only about yesterday. For instance, 


1. Yesterday, did you read any newspaper or en 
newspapers? DK. 
(a). About how much time did you spend reading 
it (them)? 
Minuieg.- = Houre: DK 
Yes 
2. How about magazines, yesterday did you read 


Ate Noy ALE 
19 a RT 
(a). About how much time did you spend reading 
it (them)? 


Minutes HiOUrSe cy Ri 


3. Yesterday, did you read any book, I mean any rae 
kind of book at all, large or small, with a stiff No 
cloth cover or a 25¢ paper cover—just any 
[BN heey 
book, but not a magazine? 


(a). About how much time did you spend reading it (them)? 
Hours. seb 


(b). What were you doing, or where were you while reading 
this book—were you traveling on train or trolley, listening 
to the radio, or just what? 


a 


4. (If NO book in Q. 3) About how long ago were you last read- 
ing a book? 


Minutes 


days ago; weeks ago; ~___months; 


pom 1)... 


years; 
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9. (For last book read—Q. 3 or 4) What book was it? 
Title 
Author 


6. (If BIBLE named in Q. 5) Aside from the Bible, what is the last 
book you were reading? 


Title 
Author 
(a). How long ago would you say you were reading that book? 
Yesterday; days ago; weeks ago; 
7 months: years; ___D.K. 


7. About how many books do you think you have read dur- 
ing the past month? ; (If none) During the past six 
months? ; (If none) During the past year? + GK 


8. Is (name of last book read other than Bible) novel or fiction, 
or is it nonfiction? 


Novel >nontiction! 22s both Daw | 


9. Just what is that book about, is it a book about any of these 
subjects? (Show card and check as many as named) 


War Hie Politics eave 
Poetry Peete: Travel pile dent? 
Religion AMES Humor Uae ee 
science om ees Arts and decoration —____ 
History evant Mystery oaks 
Psychology Biography eymeses! 
Adventure —__ Social problems pes ees 
ECONOMICG Massa uNs Self-help Ceo 


Or just what? 
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10. Did you buy this book, borrow it, or was it a gift? 


Buy. ; borrow. pr eyiite 2. OR hogan 
(a). (If bought) Where did you buy it? 
Department store _____ Mail-order house 
Book store ie ae bs Stationery store 
Book club telnet Drug store esta ie 
Newsstand SE 
Or just AW ATL [ee Parmer rremerceme Meer ON TERRE MT aU 


DR: 
(b). (If borrowed) Where did you borrow it: From public 


library. i private rental library ; family mem- 
ber. ; or a friend? aK 

(c). (If gift) Who gave it to you? 
Family member ; friend? rt Oh ARE 


11. What made you want to read this book? (Quote fully) 


“1° Mis Di 4 RLRSOR RRR aero carmen ee Te tt ee aa 


12. Did (will) you read it through or did (will) you read only part 
of it? 


Read it through___; read of A 0 BY ee Oe 
ie aime teres setceoee Cr ae OU PRR MC Men Chee 
ea a a 


13. Did that book you read last have a stiff cloth cover : 
a leather cover ; OF a paper cover UN BG 


14. What was the price of that book as nearly as you can tell? 
15¢ ; 25¢ ; 5O0¢ eo pairs bal 6, > or 
what? A GROANS 


15. And how about pictures, were there a great many 
only a few ; Or no pictures at all? sole 


e 
4 
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16. By the way, yesterday did you listen to 
your radio? 


No radio 
D.K. 


(a). About how much time altogether, throughout the day and 
evening, did you spend listening to the radio? 


Minules) (oe ogres 2 DR 


17. As compared with the number of books you were reading 
two years ago, are you reading 


More 
1) 
(a). (If more or fewer) Why would you say you are reading 
more (fewer) books now than you were two years ago? 


(Probe and quote fully. If answer is “less time” or “more 
time” ask:) How do you happen to have less (more) time? 


: fewer ; or about the same number? 


° 
f 


18. Do you think that in the next year or two you will read 
; or about the same number of books 
; D.K. 


(a). Why do you think you will read more (fewer) books than 
you have been reading? (Quote fully) 


More > fewer 


as you have been reading? 
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As compared with the books you have 

been reading, do you think you will read Over 1 OS a 
more books with stiff covers of the kind Less SALaLeHiLy, 
that cost $1.00 or less, or the kind that cost D.XK. petit 
more than $1.00? 


(In either case) Why would you say more stiff cover books 
at $1.00 or less (or at more than $1.00)? 


ee 
—— 


20. 


What are your favorite kinds of books, the books you espe- 
cially like to read? (If in doubt how to answer, show card 
for Q. 9) 


ee 
see 7a TORRES GSRIRSPCTRarsener memes ae emcee ee I a 


yA 


(a). 


(a). 
eee 


. (If yes) What is your hobby or interest? 


Have you a hobby or special interest which pee 
; fo PAE 
leads you to read books on a certain subject? DK 


. About how many books on this subject do you own?___ 


D.K. 


Yes 


. By the way, yesterday did you go to a movie? No 


1 Kee ewe 
About how much time did you spend in the movie? 


Approximate hours___D.K. 
Yes gti tw 
. Have you ever bought any sets of books, that 
rac a. | Nore oe 
is, five or more books that go together? DE 


What is the set of books you have bought most recently? 


51 


(b). 


(c). 


24. 


(a). 


20. 


26. 


(a). 


2/. 


28. 


— 


(a). 
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For how long have you had it? 


Months Years____D.K. 

Have you been pleased with this set or not? 
Pleased____Not pleased____D.K.___ 

In your home do you have one or more book- Yes 
cases full of books? No 


(If yes) How many bookcases? 


About how many books, altogether, are there in your home? 
SES EDR ANS EI 


Are you planning to add new books to your A 
‘ ’ ‘ O 
library within the next year? ae ces 


(If yes) What kind of books are you planning to add? (Use 
card for Q. 9 if necessary) 


Ree 


Would you mind telling me how far you went in school? 
(Check for first two—circle others.) 


Less than 8th grade 8th grade 
High School ] 2 3 4 
College l 2 3 4 
Post Graduate ] 2 3 
re Yes ie 
Is there a public library convenient for you to No 
use? DK. 
(If yes) Does it have enough of the kinds of 
books you want to read? Yes No LON More 
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29. Is there a private rental library convenient for ig 
you to use? DEK. 
30. Do you read the reviews of books or criticisms 
of books on the book page in your newspapers 
or magazines? 
Regularly ; sometimes ; or never? Ha Dy AUN 
Yes 
31. Have you bought any new books in the past No 
month to send away to men in the service? DK 


(a). (If yes) How many cloth covered___; paper covered___? 


32. Is there now or has there ever been a book-club member- 
ship in your home? 


> D.K. 


(a). (If now or formerly) In which book club was it? 


Now. ; formerly. ; never. 


DR 


(b). (If formerly) Why did you give it up? 
So UIE EOI LA RE aD Ck A 2 COE  RVIRET EER PCU SD ek 


33. What book do you think you will read next? 
Title 


Author Pak eis ood 

ib fa 

34, Have you ever read "The Return to Religion”? No ___{ 
Dik. 


(a). (If yes) Did you buy it___; borrow it___; or was it a 
Cie Sr i) Kk: 


(ob). Was it the stiff cloth cover 
editions) DK. 


or the paper cover 25¢ 
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35. By the way, would you mind telling me your religious 
denomination or background? 


MLA AIC Se TALES WAU LAAN ee SEER IW RL ok Sandell Mette ME ge EAE 
Age: 


Man____; married woman____; single woman____ 
Economiciqroup thee pen) Cae Dp) 


Yes 
INO Fie 


Do you or your family have an automobile? 


Occupation 


Day of week of interview and time 


Day ALM i! SOUP VE 


Interviewed at home Other (specify) 


Type of house: 
One-family____; two-family. 


NAME 
Street and number 
City 


; apartment___ 


State 
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III. FINDINGS DERIVED FROM THE STUDY 
A. Book-Reading Habits of the Public 


THE BOOK INDUSTRY is, of course, primarily concerned with 
the sale of books. There is no dearth of readily accessible sales 
figures to show which books have sold and in what quanti- 
ties; what these figures do not show, however, is how and by 
whom these books were actually read. ‘The true guide to the 
future of books is the reading habits of people, not the sales 
figures. ‘The only way to shed light on these unknown quan- 
tities is to discover what people’s reading habits are, for, in 
the long run, what people like to read is what they will buy. 

This is not always immediately perceptible. Many of the 
people who read a great deal do much of their reading in 
schools and libraries, or they read books borrowed from 
libraries. Conversely, many people who buy books with the 
intention of reading them, or as visible evidence of “culture” 
in the home, never do get around to reading them. And some 
books, of course, are bought as gifts. 

But broadly speaking, the underlying influence in the sale 
of books is the extent to which they are read, or at least 
desired to be read. In the long run, therefore, it is of primary 
importance to the book industry to know what books and 
what types of books people like and want to read, as well as 
various supplementary characteristics of their reading habits, 
the competitors for their time and attention, and their prefer- 
ences in how, why, and where they obtain their books. The 


>) 


PEOPLE AND BOOKS 


ensuing findings, derived from information elicited through 
the use of the foregoing consumer questionnaire, should pro- 
vide answers to many of these questions. 


1. Reapers Cxassirigep By RECENCY AND FREQUENCY 
oF Boox READING 


The kinds of people who read books must be defined partly 
by the number of books they read. Therefore, the data to be 
treated under this subject are derived from the following 
questions: 


Q. 3. Yesterday, did you read any book, I mean any kind 
of book at all, large or small, with a stiff cloth cover 
or a twenty-five-cent paper cover—just any book but 
not a magazine? 

Q. 4. Cf no book yesterday) About how long ago were 
you last reading a book? 

Q. 7. About how many books do you think you have read 
during the past month (or six months, or during the 
past year)? 


RECENCY OF BOOK READING. On the basis of replies to ques- 
tions 3 and 4, the following table shows how recently people 
last read a book: 


How RecentLty Prorpte Reap A Book 


tt % 

Read ‘ai book ‘vesterdayy (a(n) 2). to os 21 
Read a book withina week . . . . 397 10 
Read a book withina month . . . 740 19 
Read a book withina year . . . . 846 21 
Read a book more than a yearago . 494 12 
Read a book more than five years ago 678 17 
Totals) (10 25 Senne Rata, Cea oe 100 


56 
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NON READERS 


INACTIVE 
21% 
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For the sake of simplifying subsequent tables and for ease 
of reference, we shall divide the people interviewed into 
three major groups, as follows: 


1. Active Readers—those who read a book yester- 
day or within the past month, constituting 50 
per cent of our population of 4,000; 


2. Inactive Readers—those who read a book within 
the past year, constituting 21 per cent of our 
population; 


3. Nonreaders—those who have not read a book 
within one year or, in 17 per cent of the cases, 
within five years or more, totaling 29 per cent of 
our population. 


FREQUENCY OF BOOK READING. Question 7 inquires how 
many books people have read during the past month, or the 
past six months, or the past year. Naturally, they are able to 
give only approximate answers to such a question, but even 
so, this should enable us to determine the relative standing of 
the three reader groups in terms of frequency of readership, 
and should help us to analyze the character of these groups. 
Bearing this qualification in mind, the frequency of reader- 
ship by various groups is shown on the page following. 

In the table the active readers are shown separately for 
those who last read a book yesterday and for those who did 
not read yesterday but did within the past month. Inactive 
readers are also broken into two groups. 


a, 


PEOPLE AND BOOKS 


AvERAGE NumsBer oF Booxs Reap peR Monty 


% of Average Books Books 
People per Month — per Month 
# % 
By those who read a book yester- 


Gayl he 21 3.9 2,200 | 76 
By those who read a Book Within 

amonth. . 29 1.0 TAS 7) at 
By those who read a book wathin 

SIX MONTES </yhs 4 \e 16 4 256 6 
By those who read a book within 

ee (er aN 5 I ay i 


Those who have Hot Head a ook. 
in more than a year, more than 
five years, or never . . . . 29 _ nearly zero fo) 


TUG TAN UG! ey UAT UeteePge AL FI 4,710 100 


* Less than .5%. 


From these answers, even though only approximately ac- 
curate, the following conclusions may be drawn: 
About 70 per cent of all books are read by 21 per cent of 
our population, namely those who read a book yesterday. 
About 94 per cent of all books are read by 50 per cent of 
our population, namely those who read a book yesterday or 
within the past month. 


2. Wuat Krinps oF PEopie READ Booxs? 


INCOME LEVEL AND EDUCATION AS INFLUENCES ON BOOK 
READERSHIP. In analyzing what kinds and types of people 
constitute the active readers, the inactive readers and the 
nonreaders, it is important to watch for the interrelationships 
which exist among such characteristics as income level, edu- 
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cation, age, etc. Education was recorded for each individual 
interviewed but, it will be remembered, was not predeter- 
mined by any quotas or instructions to the interviewers in the 
field. It is not astonishing that a large proportion of the more 
educated people was found among the higher-income levels, 
as can be seen from the table below: 


RELATION BETWEEN EpucATIONAL LEVELS AND 
Income LEVELS 


Income Level 
Educational Level Upper Middle Lower 
% % % 
Olle eta b sence 53 26 9 
Faigh jochool 6.4, </ a7 50 39 
Grade School . . . 10 24 52 
BROCE IO Men eRe LOO 100 100 


Total interviews* . 1,188 1,597 1,186 


* The twenty-nine people whose educational level was not given are not 
included. 


It is evident from this table that there is a high correlation 
between education and income level. When the proportions 
of active readers were examined by income level and educa- 
tion, the following results were obtained: 


READERSHIP BY INcomE LEVEL 


Upper Middle Lower 
% % % 


Active readers Cwithina month). . . 64 48 36 
Inactive readers (within a year). . . 20 24 19 
Nonreaders (more than a year). . . 16 28 45 
MOLAR En hear? AU Rulee NAN a ly) TOS 100 100 
etalsinterviewsiy'.\ nee tone Wek MTT O4W HOTTY MOT STOs 
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READERSHIP BY EDUCATIONAL LEVEL 


High Grade 
College School School 
% % % 

Active readers . . . vt 51 25 
Inactive readers . . . 19 24 19 
Nonreaders . . . . 10 25 56 
Potala ees aoe 100 100 
Total interviews . . 1,151 1,705 1,115 


There is a wider difference in the proportion of active readers 
between college and grade school (71 per cent to 25 per 
cent) than between the upper-income level and the lower 
(64 per cent to 36 per cent). From this fact alone it would 
appear that education is more important than income as an 
influence, but since these two characteristics of people are so 
highly correlated, it is desirable to examine them further to 
determine, if possible, the degree of influence exerted by 
each. 

The three short tables following show, for each income 
level, proportions of active and inactive readers for each edu- 
cational level: 


ReapersHie By Uprrer-INcomEe LEVEL 


High Grade 

College School School 
. % % % 
Active readers . . . 73 59 37 
Inactive readers . . . 17 a0 26 
Nonreaders . .. . 10 19 37 
LOCA Foirin) iN Rite ole naa aes 100 100 
Total interviews . . 635 438 115 
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ReapersHie BY Mippie-INcomE LEVEL 


High Grade 

College School School 
% % % 
Active readers . . . 69 50 23 
Inactive readers . . . 20 26 23 
Nonreaders. © 3)50.". II 24 54 
FotaliGov neta eatin Loo 00 100 
Total interviews . . 421 798 378 


READERSHIP BY LowER-INCOME LEVEL 


High Grade 
College School School 
% % % 

Active readers)... 69 46 23 
Inactive readers . . . 18 23 16 
INGnreaderss “ortega. ys 13 31 61 
MOtAN@O way Gabe udey Will CP OD ‘100 ‘100 
Total interviews . . 95 469 622 


The first of these tables shows that in the upper-income group 
there is less difference in the proportion of active readers 
among those with college education and those with only 
grade-school education than was found in the entire sample 
(73 per cent to 37 per cent active readers as compared to a 
range of 71 per cent to 25 per cent in the first table on page 
60). However, in the middle- and lower-income levels the 
pattern of readership within educational levels is very close 
to the over-all pattern. 

The readership of books by those who have a college edu- 
cation is practically the same regardless of the income level. 
The principal difference between income levels is in the 
increasing proportion of active readers among those with 
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high-school education as we go from lower- to higher-income 
levels, and a similar trend for people with grade-school edu- 
cation. 

This leads to the conclusion that education is a much more 
important factor influencing the readership of books than 
income level. But those people of grade-school or high-school 
education who are of higher-income status tend to increase 
their reading of books beyond the influence of their educa- 
tion. People at these educational levels, who have succeeded 
in having a higher-than-average income and standard of liv- 
ing, will usually find themselves in an environment with a 
considerable proportion of people of college education whose 
book-reading habits are appreciably more active than theirs. 
Whether the people of high-school and grade-school educa- 
tion found that they had to read more books to reach a 
higher-income status, or whether their reading level is an 
attempt to keep up with their neighbors, cannot be deduced 
from these data. Whichever of these factors may be oper- 
ating, it does not detract from the importance of formal edu- 
cation as the foremost influence on the reading of books. 


AGE AS AN INFLUENCE ON BOOK READERSHIP. The instruc- 
tions to interviewers in this study called for the elimination 
of school textbooks in recording the last book read, particu- 
larly for younger people still attending school on a full-time 
basis. This is an important consideration in evaluating the 
voluntary readership of books by the fifteen- to nineteen-year- 
old age group and, to a limited extent, by those in their 
twenties. 

The proportion of active and inactive readers in this study 
by age groups is shown in the following table: 
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ReapersHip By AGE Groups 
60 and 
I5-19 20-29 30-39 40-49 50-59 Over Total 


6 % % % % % % 


Active readers 0). 97 59 UAB as Slingo 50 
Pnigetive feqaers 40 Ein) (oo ae) bal oon aay 21 
Nonreaders . . 8 19 28 31 Ao!) 44 29 

Total% . . . 100 100 100 100 100 100 100 


eee Cee eee ee 


Total interviews 425 746 831 761. 586. (621. “\4,o00 


Superficially, the marked decline in active readers with 
advancing years and the accompanying sharp increase in non- 
readers, as shown by this table, might be held to indicate that 
age is an important factor in reading habits. If this were true, 
it would be discouraging for the book industry. The signifi- 
cant fact is that the amount of formal education is progres- 
sively lower in the older age groups. Census figures indicate 
that for age groups ranging from the twenties to sixty and 
over there is a progressive drop in the amount of formal edu- 
cation. 

In our sample, just as in the census, younger people are 
found to have more formal education than older people. ‘The 
simplest way to show this difference is to state the average 
number of years of formal education in each age group: 

60 and 
15-19 20-29 30-39 40-49 50-59 Over Total 
Average number of 


years of formal 
Sule ate eal A EPR TD DIR ANS 6 PAM eo RiMa CoN AME Foe utilis be 


It is interesting to see that the fifteen- to nineteen-year-old age 
group, of whom many have not yet completed their educa- 
tion, have already accumulated as many years of formal edu- 
cation as people in their forties, and more than older people. 
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The development of education through the years can be 
traced most readily by noting, in the past four decennial 
censuses, the numbers of persons listed as attending grade 


school, high school and college. 


SCHOOL AND CoLLEGE ENROLLMENTS 
» For 1910-1940 
Cooo omitted ) 


Grade High 

School School College 
LO Uy enna et hh Ok Ge soe ip) 355 
LOZOU NS Ne ane Ne eec OO 2,496 598 
LOA 5 the pa bs VM Roki) 22985 OO 4,800 1,101 
1940 s+ + 21,045 7,113 1,493 


(From page 218 of the Statistical Abstract, 1943.) 


In the past twenty-five years (1920 to 1945) the growth in 
formal education has been rapid both for high-school and 
college attendance. 

If we analyze the reading habits of the group fifty years old 


and more, by educational levels, we find the following dis- 
tribution: 


READING OF Booxs By PEopLE Frety Years oF AGE 
orn Over sy EpucaTIoNaAL LEVELS 


Grade High 
School School College Total 
% % % % 
AACHVG eaters; oly) as cone ai ae 45 64 38 
Inactive; readers* i ji) eis ene 23 19 20 
INGHTeSC erst Valet ah nk tO a2 17 42 
Total .% ne ARC DD Kore 100 100 100 
Total people fifty bike erties 
VEATS OF OVER Gyiill hve 530 393 268 L207) 


* Sixteen people who did not ie their education are included in the 
total but not in subgroups. 
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Here, again, the predominant influence of education may be 
discerned. In this group of older people, three times as many 
persons of college education, as compared with grade-school 
level, are found to be active readers; per contra, while non- 
readers constitute more than three-fifths of the grade-school 
group, they account for less than one-fifth of the college- 
educated group. 

It is interesting to speculate on the possibilities for book 
publishing twenty years from now, when the people who are 
now in their twenties and thirties will have reached their 
forties and fifties. At that time the average level of education 
will have been stepped up considerably with the continuation 
of high standards for the formal education of the youth of 
the country. 


SEX AS AN INFLUENCE ON BOOK READERSHIP. In comparing 
the book-reading habits of men and women, it is important 
to remember that the sample included a smaller proportion 
of men between the ages of eighteen and thirty-five than 
under normal conditions. CAs described in Chapter II, page 
38.) Since men and women under forty years of age have 
been shown to have an appreciably higher level of formal 
education than those who are older, and also to read books 
more frequently, the picture here given is undoubtedly dis- 
torted in favor of women as active readers; it should be inter- 
preted, therefore, as furnishing only a wartime comparison. 

If any subsequent study were undertaken under peacetime 
conditions, the men then interviewed could be divided into 
those with and without military service for more complete 
analysis of both sex and age trends. 
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READERSHIP BY SEx 


Men Women Total 


% % % 

Active readerst Wins a 7e My Lt. 46 53 50 
Inactive readers . . . . . 20 22 21 
INonréaders() pita oy lee 34 25 29 
Total Zee ven Me NIN Sate uncer eses 100 100 
Total interviews . . . . 1,705 2,295. 4,000 


RELIGIOUS DENOMINATION OR BACKGROUND AS AN INFLU- 
ENCE ON BOOK READERSHIP. Definite but small differences 
in frequency of readership are found in groups belonging to 
the principal religious denominations or faiths: 


READERSHIP BY ReLicious BACKGROUND 


Protes- None or 
tant Catholic Jewish No Answer 

% % % % 

Active readers . . 50 48 53 44 
Inactive readers. . 22 19 19 Ly, 
Nonreaders . . . 28 33 28 39 
iN otal Zou Payee eT Oe 100 100 100 
Total interviews. 2,773 809 243 is 


Of the five factors analyzed in an effort to ascertain just 
what kinds of people read books—namely: education, income, 
age, sex, and religious background—answers to the question- 
naire leave no doubt that preponderant weight attaches to 
education. Income level probably ranks second, though this 
factor and that of age are both overlaid by the influence of 
education. Religious background seems to play a minor role, 
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and conclusions regarding sex differentiation cannot be ap- 
plied with assurance to peace-time conditions. 


3. Unper Wuat Circumstances Do Tury Reap Booxs? 


As one of the sets of factors affecting the reading of books, it 
was thought desirable to inquire into the circumstances under 
which people do their treading. Therefore, the following 


question was asked of persons who said they had read a book 


yesterday: 


Q. 3(b). What were you doing, or where were you 
while reading this book—were you traveling 
on train or trolley, listening to the radio, or 
just what? 


Crrcumstances Unper Wuicu Boox Was Reap YESTERDAY 


Sitting at home; sitting quietly; smoking; just reading . 
In bed; lying down pivot Moot Co Aptian HA lect 
Listening to radio . 

At work . a 

On train, bus or trolley . 

~Tatta ists geen Daa 

In library reading room . 

In school . 

At church 


Miscellaneous or would not say 


% 
58 
12 
HOT 
ao) Hv 
3 
2 
2 
I 
I 
6 
Total % 


Total people who read a book yesterday. . . . . . 845 


One fact stands out above all others, and that is that reading 


takes place most often in restful and relaxing circumstances, 
not to say postures. 


67 


PEOPLE AND BOOKS 


4. Wuat Booxs Do Tury Reap? 


The data on what people read are based on the last book read 
by both active readers, the 50 per cent of our sample who 
read a book within the past month, and inactive readers, those 
who read a book within the past year. The questions were: 


Q. 5. CFor last book read) What book was it? 
Bs Ya oN ie NY as a BT, 
Author. 


Q.6. (If BIBLE named in Q. 5) Aside from the 
Bible, what is the last book you were reading? 
Me ee AO AEN Dara 
Author 


TITLES AND AUTHORS. Of the 1,982 active readers, those 
who read a book within the past month, all but 128 were 
able to name a title. Of the 1,340 inactive readers, 422 were 
unable to name a title. ‘The results are given below by num- 
bers rather than by percentages because all the percentages 
fall within the narrow range of 0 to 5. 


Tires AND AutrHors, May 21 To Jung 8 


Active Inactive 


Titles Readers Readers 
# tf 
‘The Bibles. einen «i RDF eR Se. 95 31 
Forever Amber—-Winson. . ae 84 32 
A Tree Grows in Brooklyn—Smurn GAG 57 90 
he: Robe--Douctas (0 i's), s/s 42 50 
Brave Men--Peien soy us en 4° 16 
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Tirtes anp Autuors, May 21 To June 8—(Cont.) 


Titles 


Leave Her to Heaven—Wi.u1aMs 
This Is Your War—Pyte . 


Captain from Castile—SHELLABARGER 


Green Dolphin Street-—Goupcz 
Valley of Decision—DavENrorT 
Great Son—FERBER 

Black Boy—Wricur 

Immortal Wife—StonE 

Strange Fruit—Smrru . 

China to Me—Haun . 

The Green Years—Cronin . 

Keys of the Kingdom—Cronin . 
Gone with the Wind—Mrrcuet . 
The Razor's Edge—MaucHaM . 
Strange Woman—WiL.iaMs 
Time for Decision—WELLES 

Try and Stop Me—CerF. . . . 
Earth and High Heaven—Grauam 
Image of Josephine—TarxiNcrTon . 
Pride’s Way—Mottoy 

Young Bess—Inw1n 

The Apostle—Ascu 

Cannery Row—STEINBECK 
Miscellaneous 

Don’t remember 


Total readers . 


Active 


Readers 


tf 


ONNI CO CO CO WHO 10 10 10 10 


— 

N 
ais 
N 


128 


Gree 


1,982 


Inactive 


Readers 
# 


A 
Qe [Peyton > On bc Wy ee os 


563 
422 


(‘CED 


1,340 


The above figures are, of course, far more significant for 


the active readers than for the inactive, because, as already 
shown, the active readers account for 94 per cent of all books 
read, while the inactive and nonreaders account for only 6 
per cent. Among the active readers, 63 per cent of the titles 
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mentioned are shown as miscellaneous, because the frequency 
of individual books was so small. 


THE BIBLE. On the basis of active readers, the Bible was 
found to be at the head of the list. The frequency or recency 
of this reading was as follows: 


% of 4,000 
Read the Bible No. of People Sample 
Nesterda yi asc aranc wisi! mln taint 2 Ve 
Within past week . . . . 24 6 
Within past month. . . . . 27 7 
WVACDIE Past evea nll) cehentc wine ay 8 


In addition, twenty people said they had read the Bible over 
a year ago, and eighty-four people said it was the last book 
they had read but didn’t remember when. Because of the 
unique place of the Bible among books, the findings of this 
study are open to some question. For example, many people 
read parts of the Bible in responsive readings in their churches 
on Sundays. Since this has become a routine occurrence, it 
may or may not come to mind when people are asked what 
book they have read last. People who read a verse or a chap- 
ter of the Bible as a daily routine may also, when asked about 
the last book read, fail to include the Bible. Nevertheless, as 
an indication of the conscious reading of the Bible as a book, 
the findings of this study have considerable significance. 


5. Wuat Kinps oF Booxs Do Tury Reap? 
Two questions were asked to bring out information on the 
classification of books read: 


Q.8. Is (name of last book read other than Bible) 


novel or fiction, or is it nonfiction? 
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Q.9. Just what is that book about, is it a book about 
any of these subjects? (Show card and check as 
many as named) 


War Adventure Mystery 

Poetry Economics Biography 
Religion Politics Social problems 
Science Travel Self-help 
History Humor Or just what? 
Psychology Arts and decoration 


FICTION AND NONFICTION. According to the active readers’ 
own classification as fiction or nonfiction of the last book 
read, 58 per cent of the books were fiction and 37 per cent 
nonfiction, 2 per cent were both, and in 3 per cent of the 
cases people could not answer. By educational groups, these 
classifications were as follows: 


Fiction orn Nonricrion py EpucatTionaL LEVEL 


Grade High 

School School College Total 
% % % % 
PCO MEER holla ine 1k Ge 66 51 58 
INORUCHION GE uso). So, al SO 29 45 ly 
POLI utanT oe Ret Sinai FeeiG 2 2 2 2 
Don'tremember . . . . 6 3 2; 3 
PR OtalW7o Mewes) eat sd FOO 100 100 100 


Number of active readers 274 876 S21 teOo2E 
* Includes eleven people who did not report their education. 


TYPES OF BooKS. To classify the books read by type from 
the titles as given would be, as every publisher knows, a 
difficult task. ‘Therefore, we presented people with an arbi- 
trary classification of types listed on a card, and asked them 
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to classify the last book they had read as best they could into 
one of these types. If none of the given classifications fitted, 
they were asked to make their own classification. 

Out of a total of 1,982 active readers, only 1 per cent were 
unable to make a classification, and only 12 per cent classified 
their last book as something other than a type presented to 
them on the card. It will be seen that many people gave more 
than one classification for their book. If the classification 
“Love” or “Romance” had been presented, much fiction 
would probably have been classified under these headings. 
As it is, “Adventure” turns out to be the most popular type. 
This classification was made as an experiment, and as one 
means of measuring trends by types over a period of time. 
Here are the details: 


Typss oF Last Booxs Reap sy EpucaTIONAL LEVEL 


Grade High 
Type School School College Total 
% % % % 

AAVen tire sa hing one liy Nein 21 13 17 
ETNA Rata aie NRL OT ANY 16 18 16 
Social (problems...) 6.44% 9 15 17 15 
FaiStorya ip here eta ah nao 8 15 18 15 
|aCci Tes Tepe RVs ag PRU PLADEITL Le tara Fe" 13 14 14 
[Vigstery Sei eiein mu al acum 12 rs IO 
Biography ici enon vain mis alto 8 13 10 
Flommor se Renee ieee: eri 5 8 8 8 
Psychology 2 6 10 7 
Travel . 3 4 6 6 
Science 5 s)\ Mima RE Sa 4 7 5 
Politics . 2 4 7 5 
Economics . I 2 4 2 
Self-help 3 7" a 3 
Poetry . I 2 2 2 
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Typzs oF Last Booxs Reap sy EpucationaL Lever—(Cont.) 


Grade High 
Type School School College Total 
% % % % 

Arts and decoration. . . . ri I 2 2 
SPiRCU TING OM hates ace TS ie IO iy) 
MOTE CHRTIOW © Ori) ee a's 3 I I I 

CERO NC art cyt aire pa 2O 150 160 151 

PPOCaIeaLSWEIS imine whit SOUT. STO,» (1.320 1.3.00 

Total active readers. . . 274 876 Sapieocs,y, 


* Less than .5%. 
t Includes eleven people who did not report their education. 


FAVORITE KINDS OF BooKsS. Another approach to the types 
of books preferred is represented by question 20 in our sur- 
vey: 


Q.20. What are your favorite kinds of books, the 
books you especially like to read? (If in doubt 
how to answer, show card for Q. 9) 


When asked in this way, novels and fiction came out first, 
adventure and mystery second, social problems tenth. The 


details by educational levels were as follows: 


Favorite Kinps oF Booxs sy EpucaTionaL LEVEL 


Grade High 
Type School School College Total 
% % % % 
Novels in general; misc. fiction 11 22 20 20 
Nonfiction in general; misc. 
NONACHON nT. I CL ee 5 3 3 3 
PAAVEMTUTE: ih Motel esi iene take.) 23 15 19 
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Favorite Kinps oF Booxs sy EpucationaL Levet—(Cont.) 


Grade High 
Type School School College Total 
% % % % 

IVEY SECRY o/s) spl met pean annul Toke 23 14 19 
Biography coc L rhein ve nolan 4 We 20 15 
TtstOny hoy RNa Ee or II 15 13 
PROR GION pti nL RO LUE TEN cy 8 II 10 
Humor . 8 II IO IO 
Travel . R 8 2 9 
Romance 5 II 4 a 
War . Ni 4 7 5 6 
Social problems . 2 4 9 6 
Historical novels 2 4 9 6 
Science . 6 5 8 6 
Psychology 3 3 9 5 
Poetry > 3 7 5 
Politics . Se elt ues 2 3 4 2 
Economics and government . 2 2. 4 3 
Arts and decoration . m 2 5 3 
Self-help I 2 2 2. 
SPOTS in dar eer an nye I 2 I I 
Don’t know; no answer . . 5 6 9 7 

Sota as. sh) sie OOM Lair 174 196 178 

Total answers eto oN aga in aes. iT Gost mialeas 

Total people wins tiy ik oceioms 876 O20 win tOGme. 


* Includes eleven people who did not report their education. 


To learn whether type of binding played any part in the 
choice of books and whether illustrations were a factor, two 
questions were put: 


Q. 13. Did that book you read last have a stiff cloth 


cover, a leather cover, or a paper cover? 
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Q.15. And how about pictures, were there a great 


many, only a few, or no pictures at all? 


TYPES OF COvERS. Since type of binding is obviously a factor 
in cost, the answers by income groups have some significance; 
they are therefore included here with the total answers: 


Boox Covers By Income LEVELS 


Type Upper Middle Lower Total 
% % % % 

Saft cloth cover . .|. 88 81 74 82 

Apaper COVET i reli oi) 4 8 13 23 13 

A leather cover . . . 2 4 I 2 

Dont know!lou yew hl. 2 2 2 Z 

Lota av AN wh Nee le TOS 100 100 100 


Total active readers . 770 782 430.) 11,9002 


It was not attempted to translate these answers into prices. 
The relationship shown, however, i.e., that more paper-cov- 
ered books are read by persons at the lower-income levels 
than by those in the higher-income groups is plausible. From 
a table which appears later in this report, it is seen that books 
priced at seventy-five cents and less were read by the follow- 
ing percentages in the various income groups: 


Upper MippLe LOwER 


6% 11% 22% 


This latter analysis does not indicate, however, whether 
these low-priced books were bound in paper or cloth. 


THE PREVALENCE OF Pictures. According to 69 per cent of 
our active readers, the last book they read had no pictures at 
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all. Only 28 per cent of the last books read were illustrated. 
The details were as follows: 


THe PREVALENCE OF PicTuRES 


% 
A great many pictures. . . . 8 
Oniy attew pictures a). in cnite 20 
INO) piemizesiat ally cig) ty Ge) 
TOO EERTIO WT es Nam nice) | ealins 3 
SORA Eee ore We RCN Ay A lle) LOO 
Total active readers . . . . 1,982 


6. WuereE Do PEopie Get Tuer Books? 


Our analysis of where people obtain their books is limited to 
active readers only, that is, the 50 per cent who read a book 
within the past month. As demonstrated earlier, this repre- 
sents 94 per cent of all books read, and therefore the great 
bulk of books, both purchased and borrowed. 

People’s memories are usually sharpest with respect to the 
most recent experiences, and hence their answers to the ques- 
tions put, falling within the memory span of one day to one 
month, while not completely free from error, have a high 
degree of reliability. Following are the questions asked: 


Q.10. Did you buy this book, borrow it, or was it 
a gift? 


Q. 10(a). CIf bought) Where did you buy it? 
QO. 10(b). Cif borrowed) Where did you borrow it? 
Q. 10(c). Cf gift) Who gave it to you? 
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How Booxs Were OBTAINED By ACTIVE READERS 


+f % 

PPOOWEUT ET cs beh oy ete SLE 57 

Dotetiyer yen. Lerahenun ie, MOET 31 

Aas ae aes U1 Le cee ar an ot Baek | Mle pe) II 

TOOT CROWN baw led te (hd ae tie 24 I 

SL Ota la Cow ahi sri ewe 100 
Total active readers . . . 1,982 


The fact that 57 per cent of the active readers borrowed their 
last book while 31 per cent bought it may or may not be 
astonishing. In any case, the relationship between the bor- 
rowing and the buying of books is one of great significance 
for the book industry. Its usefulness would be heightened by 
succeeding studies designed to show whether the relationship 
fluctuates in one direction or another, or remains constant 
with the passage of time. 


SOURCES OF BOOKS BY INCOME LEVELS. The proportions 
who borrow and buy books hold without much change for all 


three income groups, as may be seen from the following table: 


Sources oF Booxs py INCOME STATUS 


Upper Middle Lower 


% % % 

BOULOW ER ath co Us) e153 59 57 
DOUCHE Mera en aye oa Nk 31 29 
05 CRANE ABR Be ae 9 II 
POR CERN OW ay! ils teae) bos I I 2 
ER Gest oe TRA He Ye 100 100 
Total active readers . 770 782 430 
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This is an astonishing result, since the natural inference that 
in the lowest-income group buying would be much lower than 
in the upper group and borrowing much higher is not borne 
out by the findings. On the contrary, buying and borrowing 
by the active readers in all income groups are approximately 
in the same proportion. This is consistent with our earlier 
finding that income is not the dominating influence in the 


reading of books. 


SOURCES OF BOOKS BY AGE Groups. The factor of age, on 
the other hand, does seem to have a direct bearing on the 
source of books read. The following table shows that book 
buying increases as people grow older, whereas borrowing 
decreases: 


Sources oF Booxs sy AcE Groups 


60 and 
I5-19 20-29 30-39 40-49 50-59 Over Total 

% 6 % % % % % 
Borrowed) 0c 2339.4) ea 63 55 BOM A0 46 57 
BOUSR Eu Neue oS 29 36 35 35 a2 31 
ETS RE OC 8 7 8 14 14 20 II 
Dont know (60: I I I I 2 2 I 
Vota % 7.3) 100) S808 WEOO sae Liiroo, a cemnmnee 

Total active aE USN NS lie Cie Te ah Sd Pee ER IN 
readers!) 7) Saal iasBu SOR i Bem oo lately ges 


This table also indicates that books received as gifts are ap- 
preciably more frequent among older people than among 


younger people. 


SOURCES OF BOOKS BY SEX. It has been claimed that women 
are the principal buyers of books and, according to the present 
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study, more books are bought by women than by men. 
Nevertheless, among the active readers covered by the study, 
a larger proportion of men than of women had purchased the 
last book read: 


Buyinc AND BorrowiInc By SEx 


Men Women 

+ % + % 

Borrow ihe itt eae te a8 49 738 61 

|S CoRR wT anita KARO Hee 36 2248) DhoG 

BS pedi ds\ ante te) <Not Or 14 115 10 

Peer know) eg I 15 I 

BPOtAl non Mates ice We 100 100 
Total active readers. . 780 152.02 


In attempting to interpret these figures, it must be borne in 
mind that the absence of young men who were in the armed 
services necessarily affected our war-time sample. Taking into 
consideration the curve of book buying by age groups, it is 
likely that the proportion of book buyers among men would 
have been lowered had the sample included a greater num- 
ber of younger men. 

No attempt was made to analyze gift books from the stand- 
point of sex of the purchaser and it is impossible to tell 
whether men or women are more frequent buyers of gift 
books, even though the percentage of male recipients ranks 
higher. Assuming that the donors are evenly divided with 
respect to sex, women remain the principal buyers of books. 


PLACES WHERE BOOKS WERE BOUGHT. In seeking informa- 
tion as to where books are bought, respondents were given an 
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opportunity to say just where they purchased the last book 
read, and a check list of the seven principal sources was 
provided on the questionnaire for convenience in recording. 
Variety chain stores were omitted from this list because the 
term is not widely enough understood. 

The place of purchase varies considerably by income 
groups, as may be seen from the table: 


PLAcE oF PurcHAsE BY INCOME STATUS 


Place Upper Middle Lower Total 
% % % % 
Book store 36 32 22 32 
Book club 26 22 12 22 
Department store . 15 II 10 12 
Newsstand . 3 6 13 6 
Drug store BA POLE ye 3 ies 12 6 
Mail-order house . . . . 7 3 6 5 
Stationery store I 3 2 2 
At school I 2: 2 2 
Miscellaneous sources 7 14 18 12 
Don’t know I > 2 I 
Total % By ate 100 100 100 
Total purchasers among  __ Ae NE MOREA cd 
active readers . . . 252. . 239 T2GH Ole 


Book stores and clubs are by far the most frequent sources in 
the upper-income group, but tend to be less so in the lower- 
income groups. Newsstands and drug stores are most fre- 
quently patronized by the lower-income groups; it will be 
seen later that these places of purchase are related to lower- 
priced, reprint editions. 

Miscellaneous sources also show a consistent increase as 
we go down the income scale. Variety chain stores are un- 
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doubtedly included in the miscellaneous group, though only 
a few people named the variety chain store in identifiable 
terms. 

The purchase of books through schools is heavily weighted 
by the fifteen- to nineteen-year-old age group, who have ob- 
tained books other than their tegular textbooks from the 
school. However, there is a small representation of people in 
all other age groups who purchased their last book through 
schools. This may mean that the purchasers obtained the 
books for adult education courses of various kinds and types. 

An analysis of the place of purchase by age levels indicates 
that book clubs are more frequently the source of the last 
book read by people in their twenties and thirties than in any 
other age level. 

It is also of interest to note the difference in the places of 
purchase by men and women: 


PLACE oF PurcHASE By SEx 


Men Women 
% % 
POOR ASLOLE MANION (hh Val val). yesh APY Piet 32 
DOckVCunema in eT Gk ek Ta 29 
Departmentistore 3.) ys). yy) lt ro 14 
Newsstand . 8 4 
Drug store . 8 3 
Mail-order house's: 920s 2!) ei hs, 7 4 
Stationeny) store fine ee I 2 
At school 4 vy 4 I 
PliscellaBeGus pki ahs th isd! biol. Mita Io 
Don’t know . 2 I 
Ota 20 aera tha nies: ive le GD a TOG 100 
Letal purchasers! Hahn hls i) {283 334 
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The most important difference here is with respect to book 
clubs and department stores, which women patronize more 
widely than men. 

From a merchandising point of view, it may be of value to 
determine how the size of urban centers affects the place of 
purchase. In the following table some of the samples are too 
small for a high degree of reliability, but they indicate the 
desirability of analyzing a larger sample in some future 
study. ‘The results are based only on the active readers who 


bought their last book (617). 


Pxiace oF PurcHase By Crty-S1zE 


500,000 100,000- 25,000— 2,500— Under * 
and Over 500,000 100,000 25,000 2,500 


% % % % % 

Book store . . . 26 27 33 37 36 
Book chub eis us i Was a2 28 Aye 24 
Department store . 21 12 12 " 8 
Newsstand . . . 10 7 3 > 8 
Drug store 4 7 6 5 6 
Mail-order house 3 6 4 9 6 
Stationery store. . Tt 5 I 4 tT 
At school . 4 I 2 2 I 
Miscellaneous . . 14 12 9 13 9 
Don’t know . I I 2 I 2 

Totaly 3. hy yiroo 100 100 100 100 

Total purchasers. 171 83 97 135 131 


* Rural nonfarm population in small incorporated towns and villages. 


+ Less than .5%. 


It is quite consistent with distribution of department stores 
to find that they are a much more important source of pur- 
chase in larger cities than in smaller ones. 

No analysis by city-size has been shown of the proportions 
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of people who borrowed, bought, or received as a gift the 
last book read, because no significant variations were in- 
herent in the data. 


WHERE PEOPLE BORROW THEIR BOOKS. Just as there are dif- 
ferences in the places where people buy their books, so are 
there in the sources from which they borrow them. What 
these differences are as between men and women is shown in 


the following table: 


Wuere Booxs WERE BorrowED BY SEX 


Men Women Total 
# % # % + % 


Family member or 


SMI Mihi pe 153 Age i307 54. 580 51 
Puplic: library 4.20 e3165 AQ iaAs 325) KACO a7 
Private rental library. 30 8 94 ron Sie It 
mont know). ii) 6: ' 5 3 I 3 ni 6 I 

BROLA BCs niin! Too 100 100 

Total borrowers. 331 738 1,119 


* Less than .5%. 


The greater proportion of men withdrawing books from the 
public libraries may be attributable to a greater need by them 
for books on technical subjects; such books would more often 
be available at a public library than from a private rental 
library. Private rental libraries are more apt to cater to women 
by locating in shopping centers or areas, and by stocking 
largely fiction. 

Public libraries are much more often the sources from 
which the fifteen- to nineteen-year-old group borrows books, 
as shown in the following table: 
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Wuere Booxs WERE BorrowEp By AGE Groups 


15-19 20-29 30-39 40-49 50-59 Over Total 


% 
Family member or 
PIENG ic Na py ad 
Public library . 61 


Private rental 


libraay: se) Va 8 
Don't know. . — 
Otsego tele: pe 


Total borrowers . 228 


0 


% 


56 
28 


16 


% 


100 


——ee 


219 


% 


I 


100 


179 


O 


58 
28 


14 


—— 


100 


107 


60 and 
6 = % 
53 uk 
305 aay 
9 1 
2 I 
I0o0 I0o 
LIQ ELO 


There appear to be some rather wide differences in sources 
for borrowing books in the major areas of the country: 


Wuere Booxs WERE Borrowep By GEOGRAPHIC AREAS 


East 

+ % 

Family member or 
PEN eh a LOR oa 
Public ibrary oi ter eee 

Private rental 

LIDEAEYS Ue Pel cee GSN a ee 
Don't: ‘know ..).". I > 
Total % 100 


Total borrowers 398 
* Less than .5%. 


Midwest 
+ % 
Tso) se 
119 39 
24 8 
2 I 
100 

303 


Far 

South West 
+f % ff % 
152 59 | 83.) 51 
OI 35. 72% 145 
13 5 3 
2 I I I 
100 100 

258 160 


The principal point to be noted here is the much wider de- 
velopment of private rental libraries in the eastern states as 
compared with the other areas of the country. This fact 
brings to the fore the question of the effect of rental libraries 
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on the purchase of books. Do the people in the eastern states 
buy fewer books, or do we find more active readers in the 
eastern states, so that while they buy as many as people in 
other areas, they borrow more? 

The key to this question may be found by analyzing rela- 


tive proportions of active readers in the four areas: 


READERSHIP BY GEOGRAPHIC AREAS 


Far 

East Midwest South West 

% HELI) dey 9G EW Ces 

Active readers FLSA) 1 SOR 1 AO Arey, AO 0 277) BS 

Inactive and 

Nonreaders Gio DNAONR O57. Sam oO MN SAU gas 2) 47 

Total % . es Ns 100 100 
Total interviews 1,335 1,220 925 520 


From this analysis, it is evident that the eastern and far 
western states have appreciably more active readers, propor- 
tionately, than the midwestern or southern states. Further 
analysis of the sources of books by areas, basing our data 
upon the active readers, produces the following table: 


Sources oF Booxs sy Grocrapuic AREAS 


Far 
East Midwest South West 
JEANIE SD Fe ni Be) Gp He. % 
Borrowed 398 55 303 53 258 61 160 58 
Bought 229) 32 IQ] 34 1rshna7, 82 29 
Gift 78 #411 66 12 45 10 een g 
Don’t know PILE) eA rence. NAHE 
Total % 100 100 100 100 
Total active aS ans Ga, fies 
readers 717 563 425 2.77 
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The relatively higher proportion of active readers in eastern 
states suggests that the greater use of private rental libraries 
in these states is no detriment to the purchase of books. 


THE ACCESSIBILITY OF PUBLIC AND PRIVATE RENTAL LI- 
BraARiES. In view of the large extent to which books are bor- 
rowed, some information with regard to public and private 
lending libraries was thought desirable. The questions asked 
were as follows: 


Q.28. Is there a public library convenient for you 
to use? ) | 

Q. 28(a). CIf yes) Does it have enough of the kinds of 
books you want to read? 

Q.29. Is there a private rental library convenient 
for you to use? 


A considerable difference between public and private lending 
libraries was found. Fewer people said that private lending 
libraries were convenient, and many did not know whether 
there was a conveniently located private rental library. Here 
is a summary of the answers: 


ACCESSIBILITY OF Pusiic LrspRARIEs 


Eighty-two per cent said a public library was con- 
venient. 

Fourteen per cent said a public library was not con- 
venient. 

Four per cent did not know. 


In answer to the question, “Does it have enough of the kinds 
of books you want to read?” the information elicited was as 
follows: 
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Fifty-nine per cent answered yes. 
Seven per cent answered no. 
Thirty-four per cent could not answer or did not know. 


The accessibility of private rental libraries was said to be 
as follows: 


ACCESSIBILITY OF PrivaTE RENTAL LIBRARIES 


Fifty-seven per cent said such a library was convenient. 
Thirty per cent said such a library was not convenient. 
Thirteen per cent did not know. 


There were some interesting differences in the accessibility 
of public and private libraries by geographic areas, as shown 


in the table below: 


ACCESSIBILITY OF LIBRARIES BY AREAS 
Public Library 


Convenient East Midwest South Far West 
% % % % 
Presmieumne (eh surasetlist ls 78 gI mh 86 
IN Gretna) beta ge een is 15 7 25 II 
one knOW Gai ics. 7 2 4 3 
otalouin tis aes VO 100 ae eo 
Total interviews . 1,335 1,220 925 520 
Private Rental Library 
Convenient 
eat Gunes or atnkuens 60 62 47 52 
ENO f RATARL RNa Mrs 25 25 42 34 
Don teknowyiiiii a taut 15 13 II 14 
Totals See S00 100 Toe. eh 
Total interviews . 1,335 1,220 925 520 
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In the South, it seems, people find public libraries less acces- 
sible than in other regions; private rental libraries appear to 
be less conveniently located in the South and in the Far 
West. 

Differences in the accessibility of libraries of both kinds to 
groups on various income levels are appreciable, as shown in 
the following tables: 


ACCESSIBILITY OF LiprARIES BY INCOME LEVELS 


Public Library Convenient Upper Middle Lower 
% % % 

Ds EE HE Ara ce in Te MPRA DN 86 85 72, 

1 oA Un Os Ue see ee amy fb 12 II 20 

Dont dows) Ghiey i a eee 2. 4 8 

otal Fortes cA On Rie ae Non ei ee ee es 100 100 

‘Total interviews) Cie roan nr fi oreL os 


Private Rental Library Convenient 


POS 8 0 ica. Wowie ah gilanca aay TCT Re iO SS 59 42 
TNO ie) be Rita aU RAN dd DOU a i 24 29 37 
Don tiknow seve daeee a a eens 7 12 21 
Dota Zara ely GP Ry Ne RT at exes 100 100 
Totalvinterviews (/.)))'./.! undies) Les 1,611 1,195 


Public libraries seem to be most accessible in cities with a 
population of from 2,500 to 100,000. They are somewhat 
less accessible in cities of more than 500,000 population. 
Even in towns with a population of less than 2,500, the 
accessibility of a public library is remarkably high. ‘The find- 


ings are as follows: 
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ACCESSIBILITY OF LipraARIES BY Crty-S1zE 


Public Library 500,000 100,000— 25,000—- 2,500—- Under 
Convenient and Over 500,000 100,000 25,000 2,500 

% % % % % 
eS arene aie p tir) tet on $e 77 87 90 75 
INASP LT a PC RPE ea B ‘7 10 8 23 
Don eknowee gh) FO 6 3 2 2 
MORAG 9 oie led id oth LOO 100 100 100 100 


Total interviews . 891 612 588 SES) Ons. 


Private Rental Library 
Convenient 
16 = EA A ae St or 62 65 58 43 
DN OMI  oe Aad 5 SHOGWE AN EO 21 24 28 49 
Dont knowns ieee | 8 1, II 14 8 
GEA Zor) Grol 100 100 100 100 100 


Total interviews . 8091 612 588 855 1,054 


Private rental libraries, as seen in the table, become less ac- 
cessible with decrease in city-size below a population of 
25,000. 


MEMBERSHIP IN BOOK CLUBS. The tremendous growth of 
book clubs in recent years has been an outstanding phenom- 
enon of the book industry. In our study the following ques- 
tions relating to book-club memberships were asked: | 


Q.32. Is there now or has there ever been a book- 
club membership in your home? 


Q. 32(a). CIf now or formerly) In which book club 


was it? 


Q. 32(b). Cf formerly) Why did you give it upr 
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Of our total sample, 69 per cent said they had never had a 
book-club membership, 13 per cent had had one formerly 
but not now, and 14 per cent had a current membership. 
The remaining 4 per cent could not answer. 

Analysis of book-club memberships by educational levels 
reveals particularly interesting results: 


Boox-CLus MEmBeErsuie By EDUCATIONAL LEVELS 
Book-Club Membership Grade High 


in the Home School School College Total 
% % % % 

TMOW AA ten etna hee le 5 13 25 14 
TOTECTAV tsi) sign USN aa 4 13 22 13 
PREVer iiionitsi) (aew LR an 85 7, 51 69 
Warr cro his ly a 6 2 2 4 

MORAL IA ie Rhee RON keV LOO 100 100 100 

A otalinterviews 10.0) wr ETE Dam Oe OI es Te tia Oa es 


* The total includes twenty-nine people for whom educational level was 
not given. 


While even in the college-trained group over half the per- 
sons interviewed had never belonged to a book club, it is ap- 
parent that education is a major factor affecting such mem- 
bership. Taking into consideration both current and former 
memberships, the percentage of membership among the high- 
school and college populations is roughly three and five times 
as great, respectively, as among the grade-school group. 

Five book clubs of national scope were named, in addition 
to local and miscellaneous clubs. However, the preponderance 
of memberships, both present and former, is accounted for 
by two leading clubs. The full list of clubs mentioned, with 
percentages of present and former memberships, is as follows: 
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Cxiuss SuBscrRIBED To 


Present 
Name of Club Member 
% 
Book-of-the-Month Club . 48 
Literary Guild . . 2 
Doubleday, Doran $ Book Club 6 
Sears’ People’s Book Club 4 
Book League of America . 2 
Local book clubs F . 4 
Miscellaneous book clubs . 8 
Don’t remember names f . 12 
Total % helene 
Total answers . 596 


Total homes having 1 Hoole anh 


membership 


565 
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Former 
Member 
% 


53 
12 


518 


*Total answers add up to more than 100 per cent as some people be- 
P P peop 


long(ed) to more than one book club. 
+ Represents book clubs run by local stores. 


t Many of the individuals questioned were not themselves members of clubs 


and would not necessarily know the names of them. 


In view of the high percentages of persons who had for- 


merly belonged to book clubs but had for some cause discon- 


tinued their memberships, a breakdown of the reasons given 
is of interest. Chief among them is dissatisfaction with the 
selections offered. In detail the reasons given were as follows: 


Reasons For Givinc Ur MEMBERSHIP 


Didn’t like selection of books 
Didn’t have time to read the books 


Moved away; family member moved away 


Too expensive, didn’t have the money 


Book club was disbanded; He ae expired set 


was completed 


% 


27 
15 
13 


| fe) 


OI 


PEOPLE AND BOOKS 


REAsons For Givinc Up Memprrsure—(Cont.) 


A nuisance; took too much time to send in choice 4 

Member went into service) sui one es etal: 3 

Didn’t get money’s worth; felt cheated Ye: 

Don’t have to own the books; can get books from 
library or borrow from friends 


e 


Beit 8 3 
‘Traveled toomurnnc cetyl! cain aioe tune ere 2 
Miscellaneous reasons . Pe RO hy rc as 4 
Don’t know; no reasons IVER tun cw en ine hare eae 
otal Gon Mees ire iae AW APRN GR FUR Ua AR$ 
Total persons giving up book membership . . . 518 


GIFT Books, ETC. It will be recalled that 11 per cent of active 
readers stated that they had received their last book as a gift. 
In answer to the question, “Who gave it to you?” the variety 
of cousins, aunts and uncles mentioned was so great that no 
detailed tabulation would be significant. However, 48 per 
cent of the 222 gift books came from a member of the family 
or near relative, while 50 per cent came from friends, 2 per 
cent being reported as uncertain. 

It has already been suggested that since gift books are not 
borrowed but purchased, they may be regarded as a subdivi- 
sion of books that are bought. Nevertheless, an important 
distinction must be observed here, for it is apparent that any 
one book may be given away several times, thus constituting 
a series of gifts, while representing only a single sale. It is 
for this reason that we have kept the gift classification sepa- 
rate from either “borrowed” or “bought,” leaving it to inter- 
pretation to determine its bearing on the latter group. 

Of all active readers, 1 per cent replied to the question- 
naire by stating they did not know where they obtained the 
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last book purchased. At first blush this may appear to be a 
rather unenlightened response, and yet after some considera- 
tion it is understandable. A book may be purchased or bor- 
rowed by one member of the family, left lying around and 
picked up by another member so casually that he never stops 
to inquire where it came from or how it happens to be in the 
home. Or, a reader may forget just where he picked up the 
last book read, particularly if three or four weeks have elapsed 
since finishing it. In any case, the percentage of such replies 
was so small as to be inconsequential. 


7. Wuat Do Peopte Pay For Terr Booxs? 


Information gathered regarding the prices paid for books is 
based on the cost of the last book read by active readers, i.e., 
within the past month. The question asked to elicit this in- 
formation was phrased as follows: 


Q. 14. What was the price of that book as nearly as 
you can tell? 15¢; 25¢; 50¢; 75¢; $1.00; or what? 


By regarding as significant only the answers made by active 
readers, the number of people is reduced to 50 per cent of 
the sample. However, the accuracy of the answers is greatly 
enhanced, because natural lapses of memory on a point of 
this kind are apt to multiply with the passage of any longer 
period. Besides, it will be recalled that although active read- 
ers represent only half of the sample population, they account 
for 91 per cent of books read. 

Only 31 per cent of those who read a book within the 
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month had purchased that book; the remainder had borrowed 
it or received it as a gift. Because it was thought that persons 
in these latter categories would have a fairly good idea of the 
approximate prices of the books they had been reading, the 
question was asked of all active readers, regardless of whether 
they had bought or borrowed the latest book, or received it 
as a gift. The following table gives the prices named by those 
who bought their books as compared with those who did not 
buy: 

Tue Price oF Booxs READ 


Price of Books Bought Not Bought Total 
% % % 
bie tess I I I 
et 12 5 Gj 
eM 3 I 2 
vas 2 2 2 
1.00 13 72 13 
DEBORA a trem ney uabenr ye 6 7 6 
Dicheahe dead ts Wael toil neat a Ry 16 15 
2.50 20 22 21 
BOO nie u ane II II II 
3.50 to $4.00 . 6 4 5 
Over $4.00 . 6 17 14 
Don’t know 5 2 a 
FDotalh ou tiuksion etl ae ETO 100 100 
Total active readers . . 617 1,365 1,982 


It is a striking fact that 25 per cent of all last books read by 
active readers were said to have cost $1.00 or less. Books cost- 
ing from $1.00 up to and including $3.00 represented 53 
per cent. 

Both price distribution and price differences as between 
buyers and nonbuyers are illustrated in the following chart: 
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Price oF Lasr Book Reap sy 1,982 
Active READERS 


Thirty-one per cent of whom bought the book, the rest 
of whom borrowed or received it as a gift. Bar at the 
left represents buyers and bar at the tight borrowers. 


13%16% | 18% |15% 52% 156% 12%|21% 5% | 2% | 


25¢orLess 25¢to$1.00 $1.00 t0 $3.00 Above $3.00 Uncertain 


The ratio of buyers to nonbuyers should be noted at the 
various price levels shown in the table. Books selling for fifty 
cents or less are more often bought than borrowed. Books 
selling for $4.00 or more are borrowed about three times as 
often as they are purchased. With these understandable ex- 
ceptions, the chart shows that the prices reported by nonbuyers 
correspond closely to those reported by buyers. This agreement 
suggests that the prices named by the people who did not buy 
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their books are almost as reliable as those given by the peo- 
ple who did. One of the principal publishers of twenty-five- 
cent reprint editions has estimated that all books of this type 
represent 12 to 14 per cent of all books published. When the 
people in our sample report that 13 per cent of the books they 
bought were priced from fifteen to twenty-five cents, it is an 
interesting confirmation of the validity of the sample at this 
point. 


BOOK PRICES BY INCOME Groups. As might have been ex- 
pected, the prices of the books read by the 1,982 active read- 
ers vary by income groups. As in the case of the preceding 
table, the one which follows represents active readers and the 
last book read; however, no separation has been made be- 
tween books purchased and borrowed: 


Price oF Booxs Reap py Income Grours 


Price Upper Middle Lower 
% % % 
Sie7s and ander: yo non 6 II 22 
POOR (oad alps er ica ORM ENE I2 16 

TB Wace oar de nee ca Week 6 6 Sr 
Polo OME NAR LMS ets UNSURE RA KL Cu) es fs 74), 9 
BiB Rt ote ike be ish oat Renn a 23 16 
Hc. 9 AUNRSU GIES in AE PAIRS RRR tn dics ANON Te IO 6 
BGO LO DA OON Tai ue iy 6 5 4 
OveriSacou wun miincne! wer anneT 14 17 
Donita i ie ies iitienelea tenis 2 2 
Total io.) eee ee Son Rings 100 100 
Total active readers . . . 770 782 430 


This table shows strikingly the sharp differences in the prices 
of books read by the various income groups. Books costing 
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seventy-five cents or less were read by only 6 per cent of per- 
sons in the upper-income group, but by 22 per cent in the 
lower-income group. The reverse relation exists with respect 
to books priced between $1.00 and $4.00, the upper-income 
group reporting 79 per cent and the lower group 59 per cent. 
In this connection it should be remembered that the propor- 
tion of active readers in the upper- and middle-income groups 
is considerably higher than in the lower group. Therefore, 
the actual advantage of the cheaper books is not nearly so 
large as the differences in the percentages by income groups 
would seem to indicate, while the advantage of the higher- 
priced books, on the other hand, is greater. 


CHEAPER VERSUS MORE EXPENSIVE BOOKS. The great in- 
crease in lower-priced books in recent years has demonstrated 
the importance of this market, but does not answer the ques- 
tion of future trends. To do so, one must either have all the per- 
tinent facts over a period of time, or make successive studies 
such as the present one, which will reveal changes in people’s 
reading habits from year to year on the basis of comparable 
samples. ‘The present study, representing a point in time, 
does not measure any trend. However, since the question is 
an important one, we sought to shed as much light on it as 
possible in a single study. To this end, the following ques- 
tions were asked of respondents: 


Q.19. As compared with the books you have been 
reading, do you think you will read more 
books with stiff covers of the kind that cost 
$1.00 or less, or the kind that cost more than 


$1.00? 
97 


PEOPLE AND BOOKS 


Q. 19(a). CIn either case) Why would you say more 
stiff cover books at $1.00 or less Cor at more 
than $1.00)? 


If there were an extremely sharp and sudden trend in the 
making, people’s answers to these questions might give us a 


clue. In point of fact, their answers distributed themselves as 
follows: 


Fifty-eight per cent of active readers said they would 
read more books costing over $1.00. 

Twelve per cent said they would read more books cost- 
ing $1.00 or less. 


Thirty per cent said they did not know. 


Fewer people, it will be noted, say that they are planning to 
read lower-priced books than are reading them at present, 12 
per cent as compared with 25 per cent (see table, page 94). 
Even the lower-income group expresses the intention to read 
fewer books at $1.00 or less than it now reads, namely 23 
per cent against 38 per cent (see table below). 


Prick PREFERENCE BY INcomE Groups 


Price Range Upper Middle Lower 
% % % 
Over Sica vinnie igh) otk 68 59 39 
GE COOLEESE oy fay Rey faba) 7 II oye 
Don't know. cba w sy jad sii 25 30 38 
Number of interviews . 770 782 430 


REASONS FOR READING CHEAPER OR HIGHER-PRICED BOOKS. 
The reasons that people give for their price preferences may 
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have considerable significance. They show that such prefer- 
ences are not based entirely on economy, but often on reasons 
which can be appealed to by the makers of both the lower- 
priced and the higher-priced books. The principal reasons 


given are tabulated below: 


REASONS FOR PREFERRING Booxs Costinc Over $1.00 


% 
Likes them better; better books; only read good books. . . 22 
Better books are more expensive; no good books can be bought 
POM ees a RR eT Mul reer IY Fou aL ANE a 16 
More books over $1.00 are available; better selection in pub- 
Hememmencing HDraries 205 4 4e gh ee ws II 
Kind liked don’t come in paper covers or cheaper editions 9 
Best sellers are first published at higher prices . 8 
Better to keep; trying to build own library . 7 
Accustomed to buying (reading) them . 6 
Print is better; paper, etc., is better . 6 
Doesn’t like paper-covered books . 3 
Nicer to read; easier to read . I 
Miscellaneous reasons FEU ie Pete ee Mt ire 5 
Doesn’t know why prefers books costing over $1.00 6 
Total % 100 
Total answers 1,160 
REASONS FoR PreFerrinc Booxs Costinc $1.00 AND Lzss 
% 
Cheaper; can’t afford more expensive books. » . . . . 29 
Just as good books are published at lower prices . . . . 17 
Perec cial ta MILEY AL) CLS eGR Tr poEhe WM LLU COE IN HS 7 
Easier to hold . r Sea tthe ak ss Wert dotlrn dni ie 6 6 
Py eikesless: time to TEA AN aie ei a, Vie eg hak ts 4 
PM CeManecOus TEASOrs Vicar in en Nt eee Remo 26 
Doesn’t know why prefers books costing $1.00 or less . . II 
PRATT LAP eet MORIA, MeCN RY APOE. RR RY es 
Beecteariswere) Vets aN aM eo eae om ne eae 
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PRICE PREFERENCES BY FICTION VERSUS NONFICTION. The 
proportions of fiction and nonfiction read by active readers 
are about 58 per cent of the former to 37 per cent of the latter 
(5 per cent were doubtful). ‘There do not appear to be any 
significant differences in these preferences at the various price 
levels, except at the upper and lower limits of the price range. 
For example, in the fifteen- and twenty-five-cent class, the 
proportion of fiction to nonfiction is as 75 per cent to 25 per 
cent. The variation at the other extreme, the $3.50 and over 
group, is also large enough to be fairly significant, namely 
31 per cent fiction to 69 per cent nonfiction. 


8. To Wuat Extent Do PEopLE Own Books AND 
LIBRARIES? 


The subject of home libraries is extensive enough to consti- 
tute a study by itself, but it was thought that the present sur- 
vey would not be complete without giving some attention to 
it. After all, though the presence of a library does not neces- 
sarily mean the presence of active book readers in the home, 
there must, in the long run, be a considerable connection be- 
tween ownership and readership of books. Moreover, it is 
conceivable that the development of libraries in the home 
may, with an expanding economy, become a fashion or a 
vogue, or still better, a universal custom of our culture. Aside 
from the promotion of encyclopedias, probably the outstand- 
ing campaign to sell a library is that represented by Dr. Eliot’s 
“Five-Foot Shelf.” It is quite conceivable that books may yet 
be sold on a large scale as libraries of various kinds rather 
than as individual books. 
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The ideal procedure for ascertaining the ownership of 
books would have been to make an actual inventory of the 
books and bookcases in each home. This would have cost time 
and money far beyond the scope of the present study. There- 
fore, the information on these points was obtained by ques- 
tions, with results approximately, if not entirely, accurate. 

Since the word “library” has so broad a meaning, we found 
it necessary to interrogate people in more specific terms. Use 
of the word “bookcase” was found to be practical, and the 
first questions asked were as follows: 


Q.24. In your home do you have one or more book- 


cases full of books? 
Q. 24(a). CIE yes) How many bookcases? 
Q.25. About how many books, altogether, are there 


in your home? 


The over-all percentage of our sample having no bookcases 
at all was thirty-five, and this ranged from 59 per cent in the 
lower-income group to 15 per cent in the upper-income 
group. [he details, by the three principal income groups and 
_ by total, are as follows: 


PRESENCE OF Bookcases By INcoME LEVEL 


Number of Bookcases Upper Middle Lower Total 
% % % % 
No bookcasesin home. . .. . 15 ey! 59 35 
L6H a7 sea ene OT a 33 24 27 
Ppa nase Geil ue 23 18 IO 17 
BAG RASC AN! inlay e.g)! 15 8 2 8 
PROD ASES! Wai Re hls, fel od. 8 2 I 4 
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PRESENCE OF Booxcaszs BY INcomE LEvEL—(Cont.) 


Number of Bookcases Upper Middle Lower Total 
% % % % 
5 bookcases 5 I z 
6 bookcases 3 I 2 
7 bookcases I if ~ % 
8-10 bookcases . I ne — 
Over 10 bookcases . Asp uates 2 i * 
Don’t know how many bookcases; 
TOSS WEL eh iian Dae tilea Muli nk ti! 4 2 4 3 
(potal Gy Mess kode ein 100 100 100 100 
Potal interviews: wii. ec ia) a WL RGA POLL) / ekOs eaicee 


* Less than .5%. 


This is a subject regarding which it seems reasonable to ex- 
pect marked differences by income groups, not so much be- 
cause of differences in readership as because of the cost of 
bookcases and, still more, the space they require. Even so, 
the differences by educational groups are still greater, rang- 
ing from 61 per cent who have no bookcase among grade- 
school respondents, to 12 per cent among respondents who 
went to college. The exact returns are set forth below: 


PRESENCE OF BOOKCASES BY EDUCATIONAL LEVEL 


Grade High 
Number of Bookcases School School College 

% % % 
INO ‘bookessestng ia 2a bean 61 35 12 
i bodkease: 5. Seno ie | Nout 22 33 23 
S'bookeases stant, Aone oi) alts 10 18 23 
BUDBOKOASESHA Wm tac skew hid, Mellin 2 7 16 
A book@ases y/o Tc ite Web ie I 2 Ke) 
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PRESENCE OF Bookcases By EpucatTionaL Levet—(Cont.) 


Grade High 

Number of Bookcases School School College 
% % % 
5 bookcases . " I 5 
6 bookcases . af I 3 
7 bookcases . ae a take > - I 
PEO POO MCHSES), Veg CeM oat A ~ ig I 
Over 10 bookcases OE. 3 I a 
Don’t know how many bookcases 4 2 4 
Ptah ea ad area e a Mk aye Yenc 100 100 100 
otal interviews 06002105 6) 1,005 1,705 1,151 


* Less than .5%. 


NUMBER OF BOOKS IN THE HOME. Since the size and capacity 
of bookcases vary, and as it was impractical to measure them 
individually, we were compelled to ask people to give an ap- 
proximation of the number of books they had in the home. 
Whereas 35 per cent of our sample said definitely that they 
had no bookcases in the home, only 25 per cent admitted that 
they had no books or maintained that they could not, or in 
many cases would not, give an estimate of the number. The 
lack of co-operation of this latter group was often due to reluc- 
tance to admit how few books they had. Details of the replies 
to this question, by income groups and by total, are as fol- 
lows: 


Estimatep Numser oF Books in THE HomE 


Number of Books Upper Middle Lower Total 
% % % % 
Less than 50 books. . . . 14 28 40 27 
BOG) DOOKS hee at cl: a II 18 12 14 
too-199 books . . . . . 18 15 8 14 
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Estrimatep Numser oF Books 1n THE Home—(Cont.) 


Number of Books Upper Middle Lower Total 
% % % % 
200-299 books . . . 14 8 4 8 
200-309 books o/s 8 2 I 4 
400-499 books . 3 2 I 2 
500-599 books . 5 2 I 2 
600-999 books . . . 3 I if I 
1000 and more books . 5 I I 2 
No books . sb TINA * I 6 3 
Don’t know how many books 19 21 26 phe! 
AGIA GO awe eh meckaaa yt 2 LOO 100 100 100 
Total interviews. . . . 1,194 1,611 1,195 4,000 


* Less than .5%. 
9. SzTs oF Books In THE Home 


A set of books in the home does not constitute a library, but 
may very well be the foundation of one. The famous “Five- 
Foot Shelf” is a set of books and yet, in a sense, a small 
library. Just what constitutes a set of books? For purposes of 
this survey we decided on an arbitrary definition, namely 
“Five or more books that go together.” Four questions were 


asked in this part of the study: 


Q.23. Have you ever bought any sets of books, 
that is, five or more books that go together? 

QO. 23(a). What is the set of books you have bought 
most recently? 

Q. 23(b). For how long have you had it? 

Q. 23(c). Have you been pleased with this set or not? 


Of our total sample of 4,000 people, 64 per cent said they 
had never bought a set of books, 34 per cent said they had, 


and 2 per cent could not answer. In the table below, the 
results are analyzed by income level: 
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Sets oF Booxs PurcHASED 


Upper Middle Lower Total 
% % % % 
Has bought a set of books . . 49 34 20 34 
Has never bought a set of books 50 65 og 64 
Does not know whether bought 


asetof booksornot .. . I I 3 2 
Opal Cats o ecg Manin Ate hi er OO 100 100 100 
Total interviews™)|....< . 1,194. 1,611 . 1,195 . 4,000 


Of those who had bought sets, all but 8 per cent were able 
to name the set most recently purchased. The answers are 
shown in the table, by income groups and by total, for the 
principal sets of books purchased: 


Kinps oF Sets PurcHAsED 


Upper Middle Lower Total 
% % % % 


Encyclopaedia Britannica . . ate te) 9 5 8 
Compton’s Pictorial Encyclopedia aS 4 2 3 
es encyclopediasiay (iy shoe bl itlKO 26 25 23 
Collected works of authors. . . 14 14 13 14 


Sets of children’s books CN ancy 


Drew, Little Colonel, etc.) . 2 2 2 2 
Book of Knowledge . 6 # 4 6 
World Book 3 3 I 3 
Wonderland of Knowledge . I I x I 
The Wonderworld ; I * e I 
The Bookhouse ; = I = I 
Other informative sets for children : 3 4 2 4 
Religion . : 3 2 5 3 
Business and economics . Randle be 3 3 2 2! 
Miscellaneous sets of books . . . 21 17 25 20 
Bought set butdonotremembername 9 7 10 8 

SOLA oe era eee eee LOO 100 100 100 
PPotalisets bougnt acpi. wes ess 508 546 BAS Se Tee 


* Less than .5%. 
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Encyclopedias are by far the most common, but by no means 
the only, kind of sets. Sets of children’s books are important, 
as are sets of books on religion, business and, especially, col- 
lected works of authors. 


WHEN LATEST SET WAS PURCHASED. About 43 per cent of all 
sets were bought more than five years ago. The details are 
as follows: 


How Lone Aco Latrst Ser Was Boucut 


Total 

% 

Less than 6 months ago . 5 
6-11 months ago . 3 
I year or more ago 8 
2 years ago. 8 
3 years ago . 7 
4-5 years ago 17 
6-7 years ago 7 
8—Io years ago . 13 
10-20 years ago 17 
Over 20 years ago. 6 
Don’t remember when bought 9 
Rad Bae Nt UR Pid ea al EI ot Nt al Pad OA A | a 
‘Hotaltowners sor sets 0s. 0 eae La cee 0 aie ee 


WHAT PEOPLE THINK OF SETS. In answer to the question, 
“Have you been pleased with this set or not?” 86 per cent 
replied that they had been pleased, 6 per cent that they had 
not been pleased, and 8 per cent did not know or could not 
say. 

In view of this general reaction of satisfaction with sets, 
the fact that many people have not bought a set within five 
years, the growing interest in books generally, and the rising 
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levels of buying power in the middle- and lower-income 
groups, it does not seem unlikely that a considerable market 
for sets of books is at hand. 


10. How ann Wuy Do Propre Sevtect THetr Books? 


The reasons people give for reading certain books are not 
necessarily their real reasons. Often the reason they assign 
represents a rationalization to cover the true motive, which 
they either will not admit or of which they may be quite un- 
conscious. Therefore, in addition to question 11, “What made 
you want to read this book?” several other questions were 
asked. ‘Thus we obtained at least certain clues, though a com- 
prehensive inquiry into this subject would require a com- 
plete survey in itself and even then could not adequately an- 
swer the question. Our queries were as follows: 


Q.11. | What made you want to read this book? 

Q.30. Do you read the reviews of books or criti- 
cisms of books on the book page in your 
newspapers or magazines regularly, some- 
times, or never? 

Q.21. Have you a hobby or special interest which 
leads you to read books on a certain subject? 

Q. 21(a). €If yes) What is your hobby or interest? 

Q. 21(b). About how many books on this subject do 


you own? 


REASONS FOR LAST BOOK READ. The first question, “What 
made you want to read this book?” was put to the 1,982 ac- 
tive readers with respect to the last book read, i.e., within a 
month. The wide variety of reasons given is indicated by the 
following listing, which has been classified into major groups: 
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Reasons FoR Last Book Reap 


Now 


Recommendation + % 
Recommended by a friend. . . . 199 IO 
Recommended by a family member . 80 4 
Recommended by church . . . . 8 cf 
Recommended by school . . . . 115 6 
Heard about it (source not reported 

OL VAGUE Diy cpereiny ai iet, el bRy Sees ee ES II 

NEOEAL Nis co) Wealth itt aU at ON ROE Se “31 

Advertising and Reviews 
Saw reviews in paper Cor magazine) v2 4 
Was on the best-seller list . . . . 39 2 
Advertisement was interesting, saw 

advertisement . . . ‘ap omise 22 I 
Heard about it on the ere AEE 7 ‘i 
DAW VIET CHesStore: .. 08 org) chek ae 8 ei 
Miked the 1ooKs Guilt iar, ute. ea 39 
Title was interesting. . . 32 
Saw movie and wanted to ye the 

DOG ae ts Bites ens 48 2 
Miscellaneous advertising Bo Rete 7 ;. 

ALORA. tikes McRae. ei me tT ee eA “14 


Interest in Subject 
Know the author; live near town it’s 


about; “ete a Bani at 2 
Read for business, for profession . : 55 2 
Interested in religion. . . . . . 36 2 
Interested in war, history. . . . 64 3 
Interested in foreign countries. . . 20 I 
Interested in al aa eee 31 2 
Like the author . ..). 120 6 
Miscellaneous subject interest (many 

particular subjects) ‘i.e ye Cre iGo 8 

Totalagy te Va nea Wa aed a ES Te? 26 


* Less than .5%. 
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Reasons For Last Boox Reap—(Cont.) 


Convenience +f % 
Felt like reading—this was available 80 4 
Wanted to look up certain facts. . 19 I 
Book was a gift . . . 7 a 43 2 
Was. curious about the book NGO 28 I 
Nothing else todo . . 89 4 
Like the general Ha) of Fok, Ganys 

ESTAR one Cae a Ye re 4 
Relaxation . . ; Ce tone 52 3 
Miscellaneous convenience reasons . os I 

lee As, IME a RE os A eM J 20 
POOH CUD VS OTAE TE AUN WE Liisi Maca 59 3 
Miscellaneous reasons . ... . 63 3 
PCR TE ASR, SEVERE Waray ge liegt Mal be) he 49 3 

WSTEE RR ACA A ai ne OMI IY 100 


Total people who read saHeg an 
MON Eiics 4s j HT 062 


As usually any in studies of people’s behavior, the in- 
fluence of advertising is admitted by only a small proportion 
of the respondents. Because of the extent to which people 
rationalize their actions, it would be very unwise to take the 
above reasons too literally. For example, “Heard about it” 
(source not reported), comprising 11 per cent of the reasons 
given, may in large measure relate to advertising. Moreover, 
many of the recommendations and the expressed interests 
may reflect advertising. 


DO PEOPLE READ BOOK REVIEWS? Many people read book re- 
views, either regularly or occasionally. Like the reading of 
books, the reading of reviews increases with education. This 
is apparent in the following table: 
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READING oF Reviews By EpucATIONAL LEVELS 


Read Reviews 


Regularly . 
Sometimes 
Never . 


Don’t know 


Nonreaders 
Total % 


Total interviews . 
* Less than .5%. 


Grade 
School 
% 


100 


I,115 


High 


School College Total 


% 
18 
44 
26 
I 
II 


100 


1,705 


% 


100 


1,151 


% 


4,000 Tt 


+ The total includes twenty-nine people for whom educational level was 


not given. 


The relation between the reading of book reviews and age 
level is not nearly so obvious. If we combine the two groups 
of readers of reviews, “regularly” and “sometimes,” then the 
twenty- to twenty-nine-year-old age group, with 68 per cent, 
stands highest, with a decline in frequency as age increases. 
Excepting the youngest age group, this agrees with the analy- 
sis of reading of books by age groups, as shown in an earlier 


table. 


READING oF REviEws By AcE Groups 


Read Reviews 


Regularly 
Sometimes 
Never . 
Don’t know . 
Nonreaders . 


Total % 


Total interviews 


IIo 


15-19 20-29 30-39 40-49 50-59 Over 


% 
14 
46 
36 


O 
21 


47 
22. 


0 


oO 
20 
38 

24 
hei 
17 


os 


IOo 


79% 


60 and 

0 % 
18 18 
34 29 
21 22 

I I 
26 30 
100 Yoo 
585 621 
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When we analyze the reading of book reviews by active 
and inactive readers, we find the following close relation- 
ship: 

Reapinc oF Reviews By ACTIVE AND Inactive Boox READERS 


Active Inactive 


Read Reviews Readers Readers 
% % 
Preoularly |) Gallen eran oe ey Gls 30 16 
POMCHMES i nei tee ull ats a: 47 51 
TOV ST AMCs ina bien Miami atl mls sls A 22: ce 
POO CIRTIOW Mire eee Mi at ch pk te I I 
AE GEALCD Ant MAN ea ia by Nie ae 100 106 
Totalinterviews 4.02 0/4300), 1,982 846 


In this relationship, we cannot say which is cause and which 
effect. We can say only that the reading of books and the 


reading of book reviews seem to go together to a large extent. 


B. Competitors for Attention of Book Readers 


1. Time Spent mv Reapinc AND Competince ACTIVITIES 


Among the many agencies which compete for people’s time 
and attention, we included in our survey the radio, news- 
papers, magazines and movies. ‘The questions regarding news- 
papers and magazines were introductory in nature and served 
this purpose very well; those relating to radio-listening habits 
and movie attendance were placed in the body of the ques- 
tionnaire. The questions were phrased as follows: 


Oe Yesterday, did you read any newspaper or 


newspapers? 
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Q. i(a). About how much time did you spend read- 
ing it (them)? 

Oo. How about magazines, yesterday did you 
read any? 

Q.2(a). About how much time did you spend read- 
ing it (them)? 

Q.16. By the way, yesterday did you listen to your 
radio? 


Q. 16(a). About how much time altogether, through- 
out the day and evening, did you spend 
listening to the radio? 


Q.22. By the way, yesterday did you go to a movie? 
Q. 22(a). About how much time did you spend in the 


movie? 


Naturally, the times which people gave us in answer to 
these questions are not accurate to the minute, but represent 
approximations. Comparison of the findings of this study 
with the results of intensive studies of people’s radio-listening 
and magazine- and newspaper-reading habits made recently * 
shows that the answers here given represent fairly accurate 
estimates of the amount of time they spend in these activi- 
ties. The primary purpose here was to obtain some clues to 
the total amount of time spent by people on these several ac- 
tivities as compared with the time they spend in reading 
books. 

Our questions relating to book reading followed immedi- 
ately upon those regarding newspapers and magazines. Of all 
persons who said they had read a book yesterday, that is, 21 


* Private studies made by The Psychological Corporation. 
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per cent of the total of 4,000 interrogated, the question was 


asked: 
Q. 3(a). About how much time did you spend read- 
ing it? 

As mentioned earlier in the report, the interviewing in 
this study was spread proportionately over the various days of 
the week and the total period for interviewing covered almost 
three full weeks. Therefore, taking “yesterday” as a base, valid 
comparisons of time spent on the five activities may be drawn. 
The findings are shown in the following table: 


Time Spent in Reapinc Booxs as ComPaRED WITH 
Oruer ACTIVITIES 


% of AverageTime Total 


Activities 4,000 Spent Hours 
Read book yesterday . . . 21 13 min. 877 
Read newspaper yesterday . 85 a5 lhe 2,367 
Listened to radio yesterday . 74 ein 5,683 
Read magazine yesterday . 40 youre 1,280 
Went to movies yesterday . 12 TOs ys 1225 


It will be seen that a total of 10,555 hours was spent “yes- 
terday” by the 4,000 people in reading magazines and news- 
papers, listening to the radio and going to the movies. This 
is twelve times as much as the 877 hours spent in reading 
books. These estimates are an indication of how great is the 
competing influence of the radio, newspapers, magazines and 
movies. ‘They are also an indication of the great potential 
field for books in absorbing some of this time. 

The total hours spent at the radio and at the movies repre- 
sent 60 per cent of the total hours spent on the five activities. 
Some of the time spent in the three reading activities, books, 
magazines and newspapers, is in part a duplication of the 
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time spent listening to the radio by those people who had the 
radio turned on while reading. ‘Therefore, reading activities 
actually occupy something more than 40 per cent of the total 
time for these five activities. 


2. THe INFLUENCE oF AGE AND EpucaTIoNn 


People’s listening and reading habits by education and age 
present some differences that may have interest and signifi- 
cance not only for the sponsors of this study but also for edu- 
cators, sociologists, psychologists, and students generally. 
Herewith is the pertinent table by educational levels: 


AcTIviIrires By EpucATIONAL LEVELS 


Grade High 
Books 2 School School College Total 
Read a book yesterday . . . 9% 20% 34% 21% 
No book read yesterday. . . of 80 66 79 
TROLL Veh guna emia a i pied ML eraehcoes 100 100 100 
MVotal, interviews) 4.0/1, 085 Tiizos. OL Th) nets 
Average time spent in minutes 4 12 > hes 13 
Newspapers 
Read a newspaper yesterday . 73% 88% 93% 85% 
Average time spent in minutes aa 36 38 35 
Magazines 
Read a magazine yesterday. . 23% 40% 54% 40% 
Average time spent in minutes —11 20 26 19 
Radio 
Listened to radio yesterday. . 67% 77% 77% 7490 
Average time spent in minutes 77 95 79 85 
Movies 
Went to movies yesterday . . 10% 15% 11% 12% 
Average time spent in minutes 16 22 16 18 


* The total includes twenty-nine people for whom educational level was not 
given. 
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READING ACTIVITIES BY EDUCATIONAL LEVELS. Having shown 
earlier in the report that education is probably the primary 
influence on the reading of books, it is interesting to carry the 
analysis of reading activities one step farther, based upon the 
preceding table. A summary of the average time spent by 
those with grade-school, high-school or college education in 
the three reading activities, as compared with the time spent 
by them on movies and radio, gives the following results: 


AVERAGE Time SPENT YESTERDAY ON Five ACTIVITIES 
By EDUCATIONAL LEVELS 


Grade School High School College 
1,115 People 1,705 People 1,151 People 


Books . . . 4minutes 12minutes 23 minutes 
Magazines (Cec ris) Yc ZO o1s alts 
Newspapers ..'32 ° “ =) eee S00 
16, 1 ON I fe a a Gori hy aa 
PyLOVICSIN ES Volek O1Gh, |. oat TON ts, 
BAO) geen rare tpi 755 Wa 
Pe otar a) Gaur a; ML OSes 


It is evident from these figures that the total time spent in 
three reading activities by persons of college education is al- 
most twice as great as the amount spent by those with only 
grade-school education and 28 per cent more than is spent 
by those with high-school education. The college group spent 
almost as much time on the three reading activities as it did 
at the movies and listening to the radio. 


READING ACTIVITIES BY AGE Groups. The greater amount of 
time spent at the movies and listening to the radio, by the 
group with high-school education, is attributable to the larger 
proportion of young people, thirty years of age and under, 
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included among them. ‘This was shown in the analysis of the 
sampling previously presented. Examination of the follow- 
ing table shows how much more time these young people 
spent at these two activities: 


Activities By AcE Groups 


60 and 
Books 15-19 20-29 30-39 40-49 50-59 Over Total 
Read a book yester- 
day Os nei eau lan Za mod 17% 16% 18% 21% 
No book read yes- 
HELGBY ' Siecle 1421, 00 73 81 83 Fine 2 79 
"Votal 0s .y)) «OCH LCO. | L008, alOOn TOO i FOOT roe 
TD Otal eters sect Gye) Net PE beds 4 tase pein 
views . .425 746 831 791 586 621 4,000 
Average time spent 
in minutes . . 22 19 I2 Io 8 12 13 
Newspapers 
Read a newspaper 
yesterday. . . 84% 85% 84% 87% 86% 83% 85% 
Average time spent 
in minutes . . 22 31 33 39 43 44 35 
Magazines 
Read a magazine 
yesterday. . . 51% 44% 38% 36% 35% 35% 40% 
Average time spent 
in minutes . . 20 22 18 19 7) 20 19 
Radio 
Listened to radio 
yesterday. . . 77% 74% 71% 74% 77% 75% 74% 
Average time spent 
in minutes . . 9I 98 80 78 83 87 85 
Movies 
Went to movies 
yesterday . . . 27% 16% 11% 8% 9% 6% 12% 
Average time spent 
in minutes . . 44 24 15 12 15 9 18 
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ACTIVITIES OF PEOPLE WHO READ A BOOK YESTERDAY COM- 
PARED WITH THOSE WHO pip NoT. People who read a book 
yesterday did not take this time at the expense of the other 
four activities. This is clearly apparent from inspection of the 
figures in the following table: 


ACTIVITIES OF THOsE Wuo Dip anp Tuosz Wuo Din Nor 
Reap A Boox YESTERDAY 


Read a Book Did Not Read a Book 
Yesterday Yesterday 
845 People 3,155 People 
Average Average 
Yesterday’s % Par- Time %Par- Time 
Activities ticipating Spent  ticipating Spent 
Reading a book. . . . 100% 62min. ° None 
Reading a magazine. . . 51% 24 36% 18 min. 
Reading a newspaper. . 91% 38 84% 35 
Listening to the radio. . 76% 82 74% 86 
Attending a movie. ... 12% 18 12% 18 
Total time for Pees fay rh 
five ‘activities, wi)... ).... 224 157 


The suggested comparison with the earlier table reveals that 
the percentage participation of those who read a book yester- 
day in the various other activities is greater than that of the 
people who did not read a book, namely 162 minutes as 
against 1577 minutes for nonreaders. Average time spent in 
other reading is greater, while time spent in attendance at 
movies is equal, and time devoted to radio listening is only 
barely less. Thus, we find that the reading of books is not 
necessarily a substitute for other activities, but a supplement 
to them. 
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Reading a newspaper is the most common daily habit, 
with radio listening next, whereas magazines are read every 
other day or less. 


3. THe InFLuENcE oF Hossies AND INTERESTS 


It was surmised that there might be some connection between 
hobbies and book-reading habits. In order to determine 
whether such a relationship existed, the following questions 
were asked: 


Q.21. Have you a hobby or special interest which 
leads you to read books on a certain subject? 


Q. 21(a). CIf yes) What is your hobby or interest? 
Q. 21(b). About how many books on this subject do 


you own? 


These questions were not put to those who had not read a 
book for five years or more or to respondents who had never 
read a book. They were asked of the 3,322 people who con- 
stitute our active and inactive readers and of those nonread- 
ers who had read a book within the last five years but not 
within the past year. 

In answer to the first of this group of questions, 31 per 
cent said they had a hobby or special interest; 69 per cent 
said they had no hobby or special interest. Analyzing these 
results by active, inactive, and nonreaders, it was found that 
active readers tended to have more hobbies and special inter- 
ests than inactive and nonreaders. The details were as fol- 
lows: 
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DegcrREE oF READING AND PRESENCE OF HOBBIES 


Active Inactive Non- 


Readers Readers Readers* Total 


% % % % 
Has a hobby or interest . 36 a7 21 31 
Has no hobby. . . . 64 73 79 69 
RIGEALE ONES peer te FOO 100 100 100 
Total interviews . . 1,982 8.46 494 3.332 


* See definition above. The question was not asked of those who had not 
read a book for five years or more or who had never read a book. 


It was also found upon analysis, however, that there was a 
definite relationship between the extent of hobbies and edu- 
cation. Ihe higher their education, the more likely are people 
to have a hobby or hobbies, as shown in the following table: 


Hossises sy EpucaTIONAL LEVELS 


Grade High 
School School College 
% % % 
Has a hobby or interest. . . 21 28 42 
Pasnnothobbye: Wee he i's i 79 oP 58 
Total douse: oo aoalndis ONO OD 100 100 
dl otalinterviews: 1.0 1) uh OOS ye hIK525)). 601,106 


Therefore, each of the educational groups was divided into 
two classes, the active and the inactive readers, in order to 
establish more clearly whether a significant relationship ex- 
ists between hobbies and the reading of books. ‘This analysis 
produced the following table: 
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RELATION BerweENn Hossies, Epucation aNp ACTIVE 
AND INAcTIVE READING 


Grade School High School — College 


Active Inactive ActivelInactive Active lnactive 


Has a hobby or % % % % % % 
TCCTOSU as oN ean eee 20 33 22 44 36 
Has no hobby . . . 77 80 68 78 SOU Gd, 
Total) roo rae: ten”) reo i krca mamas 


Total interviews . 274 394 846 649 821 287 


The figures in this table show rather clearly that there is an 
independent relationship between hobbies and the reading 
of books. It will be seen that, regardless of how much or little 
education a person has, those people with hobbies tend to 
read significantly more than those who have no hobbies. 

It has been shown that among the active readers, that is 
the 1,982 people who have read a book within a month, 704, 
or 36 per cent, had hobbies. The answers to question 21 (a), 
designed to bring out the nature of these hobbies, revealed 
that they include a wide variety. A classification of the an- 
swers is presented below: 


Hossres oF Active Reapers %, 

Art, music, poetry and other cultural interests. . 22 
Science (photography, aviation, medicine, etc.) . . 19 
Sports (fishing, hunting, golf, baseball, etc.). . . II 
Gardening and nature study . SoS EN URRY Oh IO 
Religion . 10 
Sewing, cooking, Heme decorating, ria 7 
Government and politics 5 
Stamps, antiques, and other collections . 5 
Own occupation as a hobby . 4 
Travel ‘ 3 
Miscellaneous hobhies 4 

Total % 100 

Total active readers having hobbies . 704 
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The numbers of books on their hobbies said to be owned 
by these same people were as follows: 


Numesers oF Booxs on Hopsy Ownep 


% 

SEO et DOGG Ue alk farses: baNials) | eeuccay Sill cap ean 13 
ERNE) DOORS DUAL ELI) Ori h AE gael sce. =) Se 21 
PUPAL DOOKSD gurl Chie tiey dey Mula eaten ions e lie) 4 
Par ORO: DOO mSmatce Wm: eae Meh Diet aby ath 15 
EUR AOTOOOR SC iy ene Cyne te A Reo se tig II 
BONO | DOORS RNG AUP AIM OLMIS Get EE RN at 4 
ST ENO) DIMOND EA AE A li oait a bel Aiea ety 7 
Don't know how many books. 1... 3.0. j0. 25 

PEOra ECan ara mie ee ua Aw il Lay Ue alan hk Lat Tess 

Total active readers having hobbies. . . . 704 


C. What Book Readers Think About Their Recent and 
Future Book-Reading and Buying Habits 


1. Comparison OF RECENT AND ESTIMATED FururE 
Boox READING 


The war has been regarded by many as one of the chief fac- 
tors in the great increase in book sales in recent years. The 
large increase in earnings, especially in the middle- and lower- 
income groups, due to longer hours, higher hourly wages and 
rapidly increasing wage rates, enabled many more people to 
buy books. Moreover, the great shortage of household prod- 
ucts and many kinds of living necessities made for the in- 
creased buying of books in every income group. These and 
other influences attributable to the war no doubt played an 
important part in the ready sale of books. 

Consequently, it is natural that the return to a peace-time 
economy should raise the apprehension of a reversal of this 
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trend. Unemployment, reduced buying power and the avail- 
ability of necessary household articles and wearing apparel 
might tend to curtail the purchase of the books. ‘The critical 
question, therefore, is this: Was the buying of books in re- 
cent years a war-time luxury which will abate now that the 
war has ended? 

It is quite conceivable that the purchase of books may de- 
crease in the immediate future, even while the reading of 
books shows a steady increase during this same period. ‘The 
present survey points strongly to the continued growth of the 
book-reading habit and of the proportion of people who read 
books. It does not point to a decrease in the purchase of 
books in the near future, even though this is possible. On 
the other hand, it points strongly to a long-term increase in 
the purchase of books. 

We have already seen that the book-reading habit is closely 
associated with years of education, more so than with income 
or economic status. Therefore, as the average level of educa- 
tion throughout the country rises, it follows that the number 
of active readers and the frequency with which books are 
read will also rise. Over a long-term period this is bound to 
bring an increase in the sale of books. However, it was be- 
lieved that some further light would be thrown on the im- 
mediate future if we asked people about the frequency of 
their reading of books in the present and the recent past, and 
about their plans for future reading. The questions asked 
were as follows: 


Q.17. As compared with the number of books you 
were reading two years ago, are you reading 
more, fewer, or about the same number? 
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Q. 17(a). CIf more or fewer) Why would you say you 
are reading more (fewer) books now than 
you were two years agor 


Q.18. Do you think that in the next year or two 
you will read more, fewer, or about the same 
number of books as you have been reading? 


Q. 18(a). Why do you think you will read more 
(fewer) books than you have been reading? 


PRESENT AND PAST READING HABITS. With regard to their 
present and past reading habits, active and inactive readers 
answered as follows: 


Reapinc Hasrtrs Topay As ComparED witH Two Yrars Aco 


Active Inactive 

Readers Readers 
% +f % 
Reading more books today . . 580 29 83 10 
Reading fewer books today. . 578 29 399 47 
Reading about the same. . . 790 4o 333 39 
Pe RUOW ET Ato ee |e. he 34 2 31 4 
PrOtal 90". Waar serene et 0c 100 100 

Total interviews. . . . 1,982 846 


It is a curious fact that among active readers almost exactly 
as many said they were reading more as said they were read- 
ing less (580 and 578). While in the active group these 
two answers offset each other, among inactive readers there 
is a much greater variance, the extent of decreased reading 
being four to five times that of increased reading. 

The reasons given by the 580 active readers who said that 
they were reading more books today than two years ago were 
as follows: 
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Reasons Given For Reaping More 


# % 
Faye more time ‘now: \ eee OM ae ee ee a8 43 
SMCTeased “ONpOrtiinty, sae eke paket. ah Stee eres 13 
(Greater Interest Via ss Vee ha ae eke ae eS 20 
Greater interest in one specific subject. . . . . . 34 6 
Likes ito read more; now yi, ORO Neh eee Lo @2 16 
Figs'fo. stay nome snore. ft i) aot arael Uae GAN ad 4 
PAPHOVE si LER hy eyes ey acy tee tad oe ean nd ane 2 
DlisceHaneaus. Us eeriis ute Hie) Wyte tbs R ate a yieeneRt ea ih eames 3 
ING FATSWOE Sistine tio). edie: Wiaer Seg tage ear enn oe oi 
WG ie, SP eR ED RPA DA! RUE: a III 
WT otal an swretsi hich sit. Spa Ril Nn ait ae ee 


Total active readers who say they are reading more 580 


In this table and the following, people sometimes gave more 
than one reason, hence the percentages, which are based on 
the number of people, add up to more than 100. The rea- 
sons for reading less now than in the past given by the 578 
active readers who made that reply were as follows: 


Reasons Given For REaApinc Lzss 


+ % 
Less time because of longer hours, more work. . . 404 70 
Less time because of hobbies, organizations, social life 65 II 
Used to read more when in school. . . . . . . 17 3 
Byes ares bade) Sistas sgh ta BE ie ai in ay ely as 
ING amore Interest ciukie Nil tc Al shia be Suro aint ek Cu iaa 6 
Reading more magazines, newspapers. . . . . . 15 3 
Man tet: books i tania. ayes WM cR tay Rane ADEA enema I 
Mistellanieousiy seit aiken’ sR. nckahe beeen inl ule wend aan 2 
INQcANS Wer tena 6) us ay) RTA eh Seca cat 9 I 
Total % . 106 
Dotal answers sicrt casbethy «ii cen prereset aaa 


Total active readers who say they are reading less. 578 
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In both of these tables, but more strikingly in the latter, the 
factor of time is preponderant, 81 per cent of those who are 
now reading less than they did two years ago ascribing the 
decrease to lack of time. 


ESTIMATED BOOK READING IN NEXT YEAR OR Two. In answer 
to question 18, definitely more people said that they expect 
to read more books in the next year or two than said that they 
will read fewer books, especially in the active reader group. 
The details are as follows: 


EstrimATED FREQUENCY OF Book ReEapiINGc IN Next 
YEAR oR Two 


Active Inactive 
+t % +t % 
Will "read mare boaKs™. Se Gon! gargs Bi a8 
Will read fewer books. . . 139 7 73 9 
Will read about the same. . 957 43: 3092 46 
Don taknowiyioy aa ehhal iaid UR 48 hy, 
CORAL ACh eat awit Hee 100 100 
Total interviews . . . 1,982 846 


Inquiry into the reasons underlying the expectation of in- 
creased reading in the future reveals that they are very simi- 
lar to those given to explain increase in present reading over 
past. Again the factor of time is predominant, being cited by 
48 per cent of the persons who plan to read more in the 
future. A summary of all reasons given is set forth in the table 
on the following page. 
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Reasons FoR More Furure READING 


More time . 

Increased opportunity . 

Greater interest . ‘ 

Likes Cor wants) to ae more . 

Wants to pests mind—self-improvement through 
reading SR ES 

Greater interest in one specific subject 

Will have to stay home more . 

Miscellaneous . 

No answer . 


Total % 
Total answers 


Total active readers who say they are reading more 


728 
672 


The reasons named by those who expect to read less in the 
future parallel closely those given by people who have been 
reading less than in the past. High rank among them is taken 
by poor eyesight, a circumstance which may well indicate 
the need for giving increased attention to this prevalent con- 


dition in connection with the design of books. 


Reasons FoR Less Future READING 


Less time because of longer hours, more work . 

Eyes’ are bad !254:).% 

Less time because of hobbies, organizations, social life 
Won't be in school any more . faa 

No more interest . : 

Reading more magazines, newspapers - 

Can’t get books . es 

Miscellaneous . 

No answer . 


Total % . 


Total answers . 
Total active readers who. say they are > reading fewer 


books 
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The stress laid on the time element, particularly with re- 
spect to lack of leisure for reading on account of long work- 
ing hours, would seem to constitute a favorable indication for 
an increase in the reading of books now that the pressure of 
war-time conditions and abnormally long work days has been 
relieved. Such an increase would be independent of and ad- 
ditional to the long-term increase due to steadily growing 
education. 


2. CoMPARISON OF RECENT AND ESTIMATED FuruRE 
Book Buyine 


ARE ADDITIONS BEING PLANNED? It is one thing to expect 
more or less sincerely that one will read more in the future 
than in the past. It is another, and much more concrete form 
of future planning, to have in mind specifically the aim to 
expand one’s library and, beyond that even, to know what 
books or kinds of books one anticipates purchasing. ‘There- 
fore it was decided to include in the questionnaire queries 
which would bring out such plans for future book buying. 
The first of these, asked of the entire sample of 4,000, was 
phrased as follows: : 


Q. 26. Are you planning to add new books to your 
library within the next year? 


In answer to this question, 41 per cent answered “yes,” 43 
¢ ”? © 

per cent answered “no,” and 16 per cent said they were un- 

certain. The most interesting fact about this, however, is that 

a considerably larger proportion of people in the upper-income 

group, those who already had the most books, were planning 

to add to their libraries. The details were as follows: 
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Are ProrpLte PLANNING To ENLARGE THEIR LIBRARIES? 


Answers Upper Middle Lower Total 
% % % % 

eS ta eh PAM a poral 55 41 28 4I 

INO See ene ee 32 42 53 43 

Don tknow Heya) on 13 17 19 16 

FR ORALCIORS C2 Th Oa Ratios 100 100 100 

Total peoples e704 O11, Wa Os eoos 


KINDS OF BOOKS PEOPLE ARE PLANNING TO ADD. I all those 
who said they were planning to expand their libraries, the 
further question was put: 


Q. 26(a). What kind of books are you planning to 
add? 


The answers given are shown in the following table, by in- 
come groups as well as by total: 


Kinps oF Booxs PEopLE ArE PLANNING To ADD 


Upper Middle Lower Total 
% % % % 


Miscellaneous fiction . . . 17 iv 18 17 
History; current events. . . 13 II 10 II 
Best (sellers () 4. 0 ra 12 Io 6 IO 
Miscellaneous ponkesen ‘ 9 9 II 9 
Religion . 7 8 8 7 
Adventure . 4 7: II 7 
Biography . 9 6 6 7 

hi hig 5 6 6 6 
Science . : 6 ye 6 6 
Children’s beaks ; 6 6 6 6 
Mystery . . 4 4 Ke) 5 
Arts and ean eon : 6 3 3 4 
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Kinps oF Booxs Peorie Are PLannine to App—(Cont.) 


Upper Middle Lower Total 
% Foy RIE 1 ae 


Poetry 2 3 3 3 
Psychology . 3 3 3 3 
Economics; business . 4 3 2 3 
Humor . 3 3 4 a 
Self-help 3 3 2, 3 
Textbooks . 3 3 2 3 
Encyclopedias . 2 3 2 x 
Romance I I 2 I 
Assortment . Prt 9 9 7, 9 
Don’t know what kind . 19 20 Ny 19 

Total :%'. LA AACN ae. Tea A 

Total answers given . 954) (954 | 489 2,397 

Total people answering . 651 665 336 1,652 


Miscellaneous fiction and best sellers are mentioned by more 
than one-quarter of the group, while history, current events 
and miscellaneous nonfiction are named by one-fifth. 

Children’s books, it should be noted, are mentioned by 6 
per cent of each income group, thus indicating a uniform 
consciousness of this need. 

Also significant is the fact that most people named more 
than one kind of book; the average is one and a half, and 
this, also, is true-of every income group. It accounts, too, for 
the fact that the “total” percentages shown in the table are 
all in excess of 100, viz., 147, 144, 145 and 144. 
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DISTRIBUTORS AND EDUCATORS 


A. Publishers’ Expressions of Opinion 


Questions INVOLVED in the future of book reading and book 
buying are of vital concern not only to book manufacturers, 
but to all others engaged in businesses that are affected by 
the practices and habits of the reading public. Important 
among these are the publishers, dealers and distributors of 
books, whose functions play such fundamental roles in sup- 
plying reading matter to the consumer. 

Because it is the publishers who, more than the other two 
groups, must keep their fingers on the public pulse to guide 
them in the conduct of their business, it is appropriate to in- 
quire first into their views concerning future trends. A num- 
ber of them have ventured to express such opinions publicly, 
as reported in Publishers’ Weekly for September 1, 1945. 

Simon & Schuster, for example, “foresees the building of 
ten million new homes and the reconstruction of millions of 
others, and millions of these homes will provide living room 
for a billion books . . . foresees new printing and binding 
machinery which will make it possible to make better books 
more cheaply . . . foresees prices coming down; retailing be- 
coming more prosperous; present stores growing; bigger and 
new ones being opened, and, in addition, book clubs pros- 
pering.” 
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Douglas Black, vice-president of Doubleday, Doran, thinks 
that the expansion so greatly accelerated during the war was 
taking place to a marked degree before the war and that now 
“the book industry is presented with a challenging oppor- 
tunity for further extending and amplifying its means of dis- 
tribution to meet the needs of the rapidly growing reading 
public.” 

The president of Harper & Brothers, Frank MacGregor, 
thinks “it stands to reason that much (of the increased reading 
of books in the past few years) will carry over into the more 
normal years ahead . . . In fact it would seem that the prod- 
uct of our industry has a future that knows no bounds.” 

Publishers of reprint editions and other inexpensive books 
are also optimistic. John O’Connor, president of Grosset & 
Dunlap, says, “There will undoubtedly be industry-wide 
pressure on manufacturing facilities. ‘Temporary labor and 
machine shortage may turn out to be a providential restrain- 
ing factor upon the fantastic over-production which might 
easily result if all the post-war projects came to a head at the 
same time.” 

B. D. Zevin, president of the World Publishing Com- 
pany, says, “Our personnel requirements will increase by 25 
per cent within the next year and our production require- 
ments will grow by at least 50 per cent.” 

A warning note is sounded by Norman Donaldson, man- 
aging director of the Yale University Press, who says, “In my 
opinion, the post-war and long-term market for books in this 
country and abroad will be much larger than it has ever been 
before . . . But in spite of the increased market and the free- 
dom from restrictions, I have a strong conviction that pub- 
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lishers and booksellers will not continue to ride along on the 
rising sales curve that has lifted them into the balmy upper 
air during the past few years. Uncle Sam, for example, is one 
nice old customer who has bought his last book—for the time 
being, at least. So while I think publishers, and especially 
university presses, now have what is undoubtedly the great- 
est opportunity in their history . . . I do feel that it is going 
to be a tough assignment.” 

An even graver note of warning is sounded by Melville 
Minton, president of G. P. Putnam’s Sons. Says he: “I ex- 
pect a sharp downward trend in the first half, at least, of 
1946 ... I believe we are just about through with the days 
of filling orders and are now at the point where we must go 
out and again sell books . . . The greatest problem facing 
book publishing today is the establishment of more sound 
outlets where books may be bought.” 

Lovell ‘Thompson, manager of the trade department at 
Houghton Mifflin, “foresees a slump in reading; stiff com- 
petition within the industry; and not much opportunity to 
employ many more people in the publishing business in the im- 
mediate future.” This opinion is shared more or less by Wil- 
liam B. Ziff, president of Ziff-Davis, and by others who agree 
that the book business “will not be the unlimited bonanza 
many now consider it to be.” 

Thus, as might be expected, there is seen to be a diversity 
of opinion among publishers as to whether in the immediate 
future the market for books will increase, decrease or remain 
constant. No doubt the causes of this lie largely within the 
experience of the individual publishing company, and partly, 
too, in the mental attitude of the executives themselves. 
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While the opinions expressed by those quoted and by other 
members of the industry are no doubt of great interest, it is 
apparent that they are in some respects contradictory and 
that they cannot, in any case, be regarded as applicable to 
the industry as a whole. 


B. Opinions of Dealers and Distributors 


The operator of a retail book establishment and the manager 
of a book department in a store are in a position to make day 
by day observations of the purchase or rental of books by that 
segment of the population represented by their clientele. Each 
retail dealer is, therefore, strategically placed to notice the be- 
havior and to elicit the opinions of a limited public. How- 
ever, such observations as they make are bound to be on a 
haphazard, rather than a systematic, basis, and to be influ- 
enced by the particular character of their following. More- 
over, the impressions created by the most popular books are 
found to affect the dealer’s opinion. 

Nevertheless, the opinions of dealers, no matter how un- 
scientific, are important, especially because of their oppor- 
tunity to influence customers. 

Accordingly, in every city in which consumer interviews 
were conducted, the owner or manager of one or more book 
stores or departments was interviewed. The number of such 
interviews was roughly equated to the size of the city, and 
the calls were distributed among stores selling only books, 
those selling books and other merchandise, and book depart- 
ments of department stores. 

Of a total of 225 such interviews, sixty-one, or 27 per cent, 
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were in independent book stores selling only books, and 
thirty-five, or 16 per cent, were in the book departments of 
department stores. [hese ninety-six interviews, accounting 
for 43 per cent of all dealer contacts, were with persons whose 
only interest was the sale of books. In the remaining stores, 
some other merchandise also was sold. 

When asked to state the number of books they had for 
sale, half of the dealers reported 10,000 books or less; quan- 
tities reported by the other half ranged from 10,000 to be- 
tween 150,000 and 200,000. It is interesting to note that the 
number of books available for sale was about the same in 
stores selling only books as in those which sold other mer- 
chandise as well. 

If we refer to the table on page 68, reporting the titles of 
the last books read by the 1,982 active readers of books, we 
see how great a diversity there is. Approximately 800 titles 
were given. (A few titles reported inaccurately may or may 
not represent duplication.) These active readers average 
three books read per month, and the total number of titles 
read by them during a month must be well over a thousand. 
To satisfy any appreciable proportion of this demand would 
require that a book store have a very wide range of titles 
available for purchase or rental. 

Exactly 55 per cent of the 225 stores had a rental depart- 
ment. The numbers of books in such departments varied 
from a little under 100 to several thousand. 

Twenty of the stores, 9 per cent, employed only one per- 
son. Ihe median number of clerks employed was four, and 
12 per cent of the stores employed more than ten people. 

This brief summary of some of the characteristics of these 
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book stores and departments indicates that the 225 interviews 
represent a very wide range of small, medium-sized and large 
book dealers. The questionnaire used in interrogating these 
dealers follows. 


DEALER QUESTIONNAIRE 


Introduction: We are making a survey for some of the book 
publishers and manufacturers who are interested in future de- 
mands of the reading public, and who need your opinions 
before making their plans. 


1. There is general consensus that more people are reading 
books now than ever before. Do you believe this increased 
reading is due to the war and so will decline with ending of 
the war ; or do you believe it is due to a growing in- 
terest in books ? D.K. 


(a). Why do you believe that? 


2. In your own sales has this increased interest in books in the 
last two years been in novels and fiction____; or in non- 
fiction____? Same as before D.K. 


(a). Based on your sales what percentage would you say is 
fiction and what percentage is nonfiction? % for 
fiction; % for nonfiction. D.K. 


3. In the field of fiction what particular type of book has shown 
the greatest activity or increase in sales during the past year? 


4. And in nonfiction, what type of book has shown the great- 
est activity in the past year? 
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5. On the basis of your experience what types of fiction do you 
think will be most popular in the next year or so? 


(a). And what types of nonfiction? 


6. What is your own attitude about the publishing of less ex- 
pensive books and reprints, such as the 25¢ paper-bound 
books, 49¢ to 89¢ thin cloth-bound books, and reprints at 
$1.00 to $1.50? 


(a). Do these less expensive books increase , or de- 
crease , or make no difference , in the dollar 
volume of your sales? D.K. 


(b). Is that true only of fiction; nonfiction____: or 
Groots fing iu. k. 


(c). What are your reasons for saying so? 


7. After the war when paper is again available do you think 
the trend toward these less expensive editions will con- 
tinue Opremnoi ce! PD. Ke 


(a). Why (or why not?) 


8. What do you think are the most effective methods of in- 
creasing sales in the fiction field? In nonfiction? (Ask first 
about fiction, and check; then nonfiction and check.) 
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Fiction Nonfiction 
Publishers’ advertising in newspapers 
store advertising in newspapers 
Reviews in newspapers 
Reviews in magazines 
Store displays 
Catalogues 
Personal notices to clientele 


Or just what? 
Ds 


aaee 


. What single method of promotion have you used most 


effectively, would you say? 


Would you mind telling me the average price people pay 


for a book in your store? 
D.K. 


No 


(a). (IE yes) Do you plan to push rentals more 
the past, or less ; or about the same 


Do you have a rental library? Yes 


than in 
7 DR 


(b). (IE no) Do you plan to add a rental library service? 
Yes No Undecided___ 


About what percentage of your sales in the past year have 
been for books sent to men and women in the armed 
services? Yo ADK 


(a). Was most of this fiction____, or nonfiction______, or was 
it about equally divided____? D.K. 


Are there any kinds of books which you think are priced 


too high or too low? 
Too high: 


Too low: 


138 


OPINIONS OF PUBLISHERS 


14. Do you believe that book clubs such as Literary Guild, 

Book-of-the-Month Club, Readers’ Club, etc., have increased 
; or decreased___your sales; or have these clubs had 
no effect upon your sales Re 
Comment: 


Details of Store 
Ask about: 


(a). Approximate number of volumes for sale 


(b). Approximate number of volumes for rent—_— 
Are greeting cards , stationery. , gifts 
Oineriieme On Sale cil eke el eiidd Li ho ee! hey cs es 
General appearance of store: Very good____; good ____; 
fair. ; poor. 
Socioeconomic level of community: (Check one or more) 
ea =: Cy ke Ti) 
Number of clerks employed 


sold? 


Name of Store 


Sirostand Number... City 
Person Interviewed_______———Cts—“C—tCst(CstCSSSTTT.T Position 
Wales os BM PLM, Interviewer 


1. Deaters’ Orrnions oF Furure Sates TRENDS 


The first question put to the dealers was as follows: 


Q.1. There is general consensus that more people are 
reading books now than ever before. Do you 
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believe this increased reading is due to the war 
and so will decline with ending of the war; or 
do you believe it is due to a growing interest in 


books? 


In reply, 44 per cent said increased reading was due to the 
war; 34 per cent said it was due to a growing interest in 
books; 15 per cent said it was due to both factors, and 7 per 
cent held no opinion. 

Our study with the readers themselves showed little evi- 
dence to support the dealers’ great emphasis on the effects of 
the war. Only in the cases of 16 per cent of the active readers 
had the last book read been a war book, and the underlying 
evidence pointed to increased education rather than the war 
as a major influence. 

The most frequent explanations by dealers who believe 
that the recent trends were due to a growing interest in books 
are cited below: 


Deaers’ ExpLANATIONS OF GRowING INTEREST IN Books 


Reasons Given # 
Many more people read. . . ; 18 
People are buying good books pad will outages on 13 
Trend started before the war. . ie 
War curtailed activities, but reading etl Aonnnnien 8 
Better education means more reading. . . . . 2 


Only three dealers mentioned better education as the prin- 
cipal factor. 

Among those dealers who felt that the reading of books 
would decline after the end of the war, a principal reason 
given was that reduced travel during the war increased read- 
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ing. Increased earnings was also advanced by many as a 
cause of increased reading during the war. 

When dealers were asked whether the increased sales in 
the last two years had been in fiction or nonfiction, 39 per 
cent said nonfiction; 22 per cent, fiction. The remaining 39 
per cent said there was no relative change or were not aware 
of the nature of any trend. 

To elicit dealers’ opinions on the types of books that would 
have the greatest sale in the immediate future, the following 
two questions were asked: 


Q.5. On the basis of your experience what types of 
fiction do you think will be most popular in 
the next year or sor 


~ Q. 5(a). And what types of nonfiction? 


The responses of the 225 dealers are summarized in the two 
tables below: 


‘Most Porutar Ficrion in Next YEAR 


Total 
Types of Books ff % 
Historical and aerate) 9 novels... +, 56 25 
Escape literate (0 /\e) 2 aa IN Peete 14 
Lively, sex, and auc ae STN) Ota con 14 
Romances). 002 UO SOR TOA fe) 
Religious and serious Paedorme dota any as 8 
Mysteries . . isan hake NEM ye 5 
Stories of family life TASS RY MACON C2 5 
Humor . Ra otts 8 4 
“Light” fiction ERE a Wh A 9 4 
“Good” fiction. 8 4 
Social, racial and psychological problems % 3 
War stories SA RAE SR 5 2 
Miscellatieons ‘types: Ui. (isi) (2) Cans 8 


14! 
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Most Porutar Fiction 1x Next Year—(Cont.) 


Total 
Specific Books Named # % 
Forever Amber RR, i 7 3 
Lhe Rabe ws pene. idle aha aout, 2 I 
Strange Fruit . 2 I 
The Green Years . Cals taney fis I I 
INO Opinion ici miihe a he saa eneenh eae 17 
TGtali aes cst ler tee Ono aetna 129 
POtA saNSWETS ui) sl hs et 5 a OO 
‘Lotalhinterviews (ie io nS oes 
Most Poputar Nonricrion In Next YEAR 
: Total 
Types of Books # % 
Biography and vimanccet Sem eH OO 29 
War books. . 32 14 
World affairs, post-war plans aah recon- 
VEESIOR cic)! Vl elie) a aie fee a Me 14 
iL 4575) Ek RAGE REIT RAMP EN eel 4 WR ATO e | II 
Current events) fi0/12) (ec eon ens Goat 6 9 
History . . 13 6 
Technical ee : 12 6 
Religious books 8 4 
Economic problems . een Meats 9 4 
Piamior CG eum al et mmc mne gta te ee 4 
Social problems 7 3 
Away from war 7) 2 
Politics . 5 2 
Customs, problems of other pontine: ee 2 
Miscellaneous) fii Sian aon: an aa 13 
ING opinion: )ehiit elt Meneame ean hig 38 13 
Total % . 137 
Total answers sos Vi le ios OO 
Total ‘interviews 5.0). aya 225 


OPINIONS OF PUBLISHERS 


While the problem of classification of book types presents 
certain difficulties in attempting to interpret such tabulations 
as these, it is at least worth noting that 25 per cent of the 
total responses in the fiction group mentioned historical and 
biographical novels as likely to be most popular in the next 
year or so, while in the nonfiction group 29 per cent of the 


responses listed biography and autobiography. 


2. INFLUENCE OF LoweErR-PrRiIcED EDIrIoNns 


The following two questions were used to obtain the dealers’ 
opinions of the influence of reprint editions: 


Q.6. What is your own attitude about the publish- 
ing of less expensive books and reprints, such 
as the 25¢ paper-bound books, 49¢ to 89¢ 
thin cloth-bound books, and reprints at $1.00 
to $1.50? 


Q. 6(a). Do these less expensive books increase, or de- 
crease, or make no difference, in the dollar 
volume of your sales? 


The first of these questions was asked primarily to introduce 
the subject, and the nature of dealers’ responses followed the 
same pattern as shown in the specific responses to the second 
question, which follow: 


Errecr oF Less Expensive Eprrions on SALES 


Influence on Sales + % 
Reprint editions are increasing sales . 102 45 
Makes no/difference’\.. 0 14 60 a Os 33 
Pires CECkGAsinion salesreiMsn Volt sc( eu Ge RAO 13 
ING OPINIONS akon ah eaten, Wont eh Hob HOTS 9 

TRG EATE SD Ne Me in ey We Mey Made 100 
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The dealers were also asked whether this increase or de- 
crease would affect fiction, or nonfiction, or both. Here the 
dominant opinion was that it would affect both. In view of 
publicly announced plans for the increased publication of 
reprint editions, the opinion of book dealers is definitely en- 
couraging. 

The most frequent comment made by dealers was that 
books should be cheaper or should reach more people. The 
consumer study has shown that in the poorer levels of the 
population, where book reading and education are at their 
lowest levels, lower-priced reprint editions have an appreci- 
able sale. More lower-priced reprint editions may, therefore, 
prove to be a very helpful measure for the book publishing 
industry. 


3. Boox-Promotion MertHops 


A retail dealer is frequently in an excellent position to ob- 
serve the effects of advertising. This is particularly true of 
books, because they have unique characteristics. The extent 
to which customers inquire for books they have heard about 
through reviews, advertisements, or publicity given to the 
opinions of reviewers or commentators, affords the dealer a 
definite basis for opinion. To sound out dealers on this sub- 
ject, the following question was asked: 


QO. 8. What do you think are the most effective 
methods of increasing sales in the fiction field? 
In nonfiction? 


The answers were practically identical for fiction and nonfic- 
tion. The following table combines the responses: 
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Deacers’ Opinions oF Most Errecrive Meruops oF 
INCREASING Book SALES 


Methods % 
Reviews mew spapers isi). va ol alia Sarre Ol 
Publishers’ advertising in newspapers . . . . 60 
Review stim) magazines: ose nae: cowie | weed 
Co LELCASDIAUS agian We feat seen ge fy cnc muda ued, a 
Persona notices to elientele 4/1.) 4\).) |.) Vena (20 
Store advertising Ime wspapen ws it) fair esos 
Spat LOCMIE I emma tLe ie, ecu ah fey, dt (N SNM UA 
BLACIOBDOOKATEVICWSEo Ath an Wiens yas V(l2ct 0 Te 
Word of mouth . 4 
Circulars he 3 
Mention by commentators . 3 
Combination of all . = 
Window display . pe 
Reasonable prices . I 
Movies of books . I 
Condensation in magazines I 
Sree ATAU Eee een a vas inetd ou) avi Bal daith ab Oca Oy I 
BVEISeCILANEOUS TVA) ol su qiak OWA MN eke 4 
PNGLOpE aOR east, WE Oa a syeucte wie esc aces on. 4 

SEE Eh TOE RUA Ne SRSA y 3138 
Ole IGeIVIG Wee AT a hatch Tat ye ate 


* This table combines more than three responses per dealer, resulting in a 
total percentage somewhat exceeding 300. It is best evaluated by reference 
to the percentage of dealers giving each response. 


A further question was designed to limit promotion meth- 
ods to the dealer’s own individual efforts and to obtain his 
opinion on the most effective methods he has used: 


Q. 9. What single method of promotion have you used 


most effectively, would you say? 
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The answers are summarized in the table below: 


Deaters’ Most SuccessFuL PRoMOTIONAL ACTIVITIES 


Activities % 


Store'and ‘window? display...) 2))ai0/ fa), s tPene ge 
Newspaper advertising by store. . . . . - 27 
Personal notices oh OU. 2 i heii on ant gy 
Direct mail...) TONE CAE. Rae 9 
Catalogue and erealars 
Personal contact . 

Salesmanship . 

Radio advertising. . 
Newspaper ads by publishers . 
Combination of all . ; 
Value of book—subject matter . 
Reviews in newspaper . 
Location of store . 
Miscellaneous . 

No advertising 

No opinion 


ORAL Gl HA he Te Renee enti Gm 2 * 


‘Total interviews”) (On her malic eae 


x OW HH HY DY NBN CO 


| 
Nv 
-f 


* Twenty-four per cent of the dealers named more than one activity. 


The important point in both of these questions is that 
dealers are not only keenly aware of the importance of pub- 
lishers’ advertising efforts, and of book reviews, but also rec- 

ognize fully the value of their own efforts in influencing the 
sale of books. The extent to which promotional methods are 
used and the choice of method employed vary, of course, with 
the initiative and personality of the individual dealer. It is of 
more than passing interest to note that only 1 per cent of the 
dealers voluntarily mentioned condensations in magazines as 
a means of promoting the sale of books. 
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4. Booxs For Men In THE ARMED SERVICES 


In recognition of the fact that much reading matter was sent 
to men in the armed services during the war and that cam- 
paigns to foster this practice were carried on, all 4,000 people 
entering into the consumer study were interrogated on this 
subject. ‘The questions put to consumers were as follows: 


Q.31. Have you bought any new books in the past 
month to send away to men in the service? 


Q. 31(a). CIE yes) How many cloth covered; paper 


covered? 


Eight per cent of the 4,000 consumers reported buying books 
for men in the services, and they also reported an average of 
slightly more than four books bought within the past month. 

In order to approach this same subject from the viewpoint 
of the dealer, the following question was put to dealers: 


Q. 12. About what percentage of your sales in the 
past year have been for books sent to men and 
women in the armed services? 


Thirty-five per cent of the dealers did not know what pro- 
portion of the books purchased at their stores was destined 
for men in the armed services. The remaining 65 per cent 
gave estimates ranging from 1 to 75 per cent, with a median 
figure of about 16 per cent. 

Both of these sets of data, consumer and dealer, imply that 
a considerable proportion of books was sent to men in the 
armed services. The figures cannot, however, be considered 
independently of other findings of the study, because we do 
not know the extent to which books purchased by consumers 
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to send to men in the services may also have been reported 
as read by the purchaser, so that the same copy served both a 
civilian and a military book reader. 


5. Rentau Liprarizs 


Dealers’ plans with regard to book rentals were covered in 
the following questions: | 


Q.11(a). Do you plan to push rentals more than in 
the past, or less; or about the same? 


Q. 11(b). Do you plan to add a rental library service? 


The responses of the 225 dealers are summarized in the table 
below: 


Deacers’ PLANS FoR RENTAL LIBRARIES 


Have a Rental Library + % 
Plan to push more rentals. . . . . . 42 19 
Same effort on rentals. . . .. . . 68 30 
Less ieffort’on ‘rentalsi.. /* eile cuentas ie 8 4 
Undecided i hae laa Me Uikonate banat oe 5 A 

Total stores with rental libraries . . 123 55 


No Rental Library 


Plan tonadacone iii oie wine ic deamon: 3 I 
Undecided about rentals. . . . . . . 12 5 

Will nothave rentals. (1) 28 wei Seen tb O7 
- Total stores without rental libraries . 102 45 
TT OAV SLOLESI 2.1 + Tis UNL MaRS eee sae 2 100 


It is evident that very few book dealers who do not have 
a rental library are making plans to add one. Book stores are 
not, however, the only places where books may be rented. In 


148 


OPINIONS OF PUBLISHERS 


the consumer study it was shown that in the eastern states 
private rental libraries are an appreciable factor as a source 
of books. This may well be due to the development of small 
rental libraries in stores handling newspapers, periodicals, 
and miscellaneous merchandise, as well as in drug stores. It 
seems justifiable to conclude that the rental of books will 
probably increase more rapidly from developments of this 
kind than from the operation of rental libraries in book stores 
alone. 


6. Prices oF Booxs 


Two questions asked of book dealers to ascertain their im- 
pressions concerning the prices paid for books were as fol- 
lows: 


Q. 10. Would you mind telling me the average price 
people pay for a book in your store? 


Q. 13. Are there any kinds of books which you think 


are priced too high or too low? 


The dealers’ statements of the average price paid for books in 
their stores are as follows: 


Deaers’ Report oF Prices Paiw For Booxs 


Price +f % 
Under Grocer neni, 23 10 
DL 200—PT 40 Uamusy en ais 29 13 

EAS Ore LOO aes a tah 61 27 
DOOm DIA ON ei pad et LA! Ls 52 23 
2B OS 52 OO ME mein t inh 39 18 
BLOOMOL MOLE Nie Mea.) ihe 2 I 
INGROpInIoni tae t:. 18 8 

Total interviews. . 225 100 
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Except with respect to books priced at $3.00 or more, this 
range of prices of books bought is fairly comparable to the 
consumer report. he discrepancy with respect to the higher- 
priced books is the more difficult to explain because book 
stores would seem to be the normal channels for the purchase 
of expensive books. It may be that consumers were inclined 
to overstate somewhat the prices paid for books. 

In answer to the second question, 45 per cent of the deal- 
ers said that no books were priced too high. ‘Thirty-three per 
cent named fiction as priced too high, 5 per cent cited chil- 
dren’s books, and another 5 per cent said all books. Other 
types were named with such low frequency as to be unim- 
portant. Much greater unanimity prevailed among dealers in 
the expression of opinion as to whether any type of book 
was priced too low. Ninety-one per cent reported that there 
was no type of book priced too low; 4 per cent named the 
Pocket Book Editions, but this was the only type mentioned 
with any appreciable degree of frequency in answer to this 
question. 


7. Deaters’ Opinions oF Book CLuss 


It will be recalled that in the consumer survey, 27 per cent 
of the full sample reported either having a current member- 
ship in a book club in the family, or having had such a mem- 
bership in the past. To determine what influence the devel- 
opment of book clubs is having on the sale of books through 
dealers, the following question was asked: 


Q.14. Do you believe that book clubs such as Lit- 
erary Guild, Book-of-the-Month Club, Readers’ 
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Club, etc., have increased or decreased your 
sales, or have these clubs had no effect upon 
your sales? 


Dealers’ replies are summarized below: 


INFLUENCE OF Book CxLuss ON SALES THROUGH DEALERS 


Influence on Sales # % 
neredsen ayy Wott, 95 42 
Decredsedn er iis) (ee 56 25 
INO effect tee). 4. 51 a2 
INGHOpimion ie. t iii, a3 10 

Ota OSs aos 100 


From the foregoing, it is evident that dealers are not neces- 
sarily alarmed at the number of books sold by clubs. Indeed, 
their opinions lean toward a favorable effect on their own 
sales. Doubtless much depends on the individual dealer as to 
whether the patronage of book clubs is turned to his advan- 
tage or to his detriment. 


C. Textbooks and the Opinions of Educators 


In outlining the scope of this study, the textbook field was 
described as limited to a brief examination of the post-war 
potentialities of the use of textbooks in colleges. However, it 
may be opportune to make passing reference first to the num- 
bers of children attending schools of all grades. Any textbook 
printer or publisher not familiar with these figures, as shown 
by the decennial census, should be impressed by the fact that 
fewer children were attending grade schools in 1940 than in 
1930. (See first table on page 64.) It will be worth while to 


I51 


PEOPLE AND BOOKS 


draw a comparison between school attendance at grade school, 
high school and college, and the census figures for the num- 
ber of children and young people of the most common ages: 


ScHOOL ATTENDANCE AND POPULATION * 


Number Total Children 
School Attending AgeGroup Number 
Grade school . . 21,045,000 6-14 20,294,000 
High Schools, 3100 7,813,000 15-18 9,867,000 
College (vu ii 03.000 19-22 9,410,000 


* From 1940 census. 


These figures to the nearest thousand necessarily afford 
only rough comparisons, because the age range of children in 
grade school is five to fifteen or sixteen, and the high-school 
range is normally thirteen to nineteen or twenty. However, 
according to the 1930 census there were in that year 24,- 
600,000 children aged six to fourteen, and 23,588,000 chil- 
dren were reported as attending grade school. These figures 
indicate that the market for grade-school textbooks will vary 
with the interrelation of three factors: birth-rate changes, cur- 
riculum changes affecting the number of books required, and 
general economic conditions as they affect school budgets. 

The high-school textbook field has undoubtedly done well 
between 1930 and 1940, since high-school attendance in- 
creased from 4,800,000 to 7,113,000. It would appear from 
consideration of the figures that the number attending high 
school might increase from the level shown in 1940. How- 
ever, the lowest 20 per cent of children in mental abilities 
are very unlikely to reach or complete a high-school educa- 
tion. Therefore, such gains as may occur in high-school at- 
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tendance will probably be small, unless changes in the cur- 
riculum should provide for students of inferior mental ability. 
Variations in birth rate will be an important factor in deter- 
mining future high-school attendance. 

College attendance has not reached the peak of potential 
enrollment, because at least one-third of high-school gradu- 
ates are qualified for admission to college and mentally capa- 
ble of completing college education. The controlling factor 
here is their ability to finance themselves. 

In normal times, as in 1940, there were 1,493,203 stu- 
dents enrolled full time in institutions of higher learning. 
There were also 456,679 students taking summer school 
courses, and 292,236 taking extension and correspondence 
courses.* Even these students add to the textbook require- 
ments. By 1944 the number of students enrolled full time in 
institutions of higher learning had dropped to 1,149,444. 
The 1944 figure does not indicate fully the radical change 
that took place in most colleges throughout the country, be- 
cause it includes those men being trained under Army and 
Navy programs. In December, 1943, about 360,000 Army 
and Navy men were being trained in 480 institutions.t An- 
other important fact is that enrollment of women has reached 
an all time high. Thus, the total figures tend to minimize the 
effect of the war upon those schools that are either co-educa- 
tional or have men students only. 

Current experience and estimates for the years immediately 
ahead show a marked increase in the male college popula- 


* Source: The World Almanac and Book of Facts for 1945. 


+ Raymond Walters, President of the University of Cincinnati, Statistics of 
Attendance in American Universities and Colleges, 1944. 
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tion. This, of course, will be due to returned veterans who 
wish either to complete an education interrupted by the war 
or to take advantage of the opportunity to obtain a higher 
education. Assistant Administrator O. W. Clark of the Vet- 
erans Administration in Washington, D.C. has, on the basis 
of surveys, estimated that about 650,000 returned service- 
men plan to enter college in the next few years. 

This great fluctuation in registration will have had some 
effect on textbooks. During the war, when college popula- 
tions were extremely low, the demand for new textbooks was 
also low. Thus, the supply of used textbooks decreased greatly. 
Fewer texts were revised and, because of paper restrictions, 
fewer new textbooks were published. Most colleges and other 
places of higher learning’ are in need of new textbooks to 
supply their increasingly greater numbers of students. 

In order to find out more concerning future enrollment 
and the availability of textbooks, interviews were held in 
May, 1945, with 100 college presidents or administrators 
throughout the country. This sample is fairly representative 
of these institutions of higher learning. In the 1940-41 
school year there was an average enrollment of 2,854 students 
in these schools. The questionnaire used for these interviews 
contained five questions quoted with the results. 

Since the war with Japan was not over at the time of the 
interviews, estimates on the 1946-47 registrations are tem- 
pered by the opinions held on that subject by the officials 
approached. The table shown on the opposite page is based 


on a tabulation of the answers to questions 1 and 2. 


QO. 1. What was the college enrollment for 1940-41? 
Regular session? Summer session? University ex- 
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tension classes? Other special courses or groups? 


Q.2. What is the estimated enrollment for the year 
1946-47, that is, the basis upon which future 
plans are being made? Regular session? Summer 
session? University extension classes? Other spe- 
cial courses or groups? 


Since there were exactly 100 interviews, numbers and per- 
centages are the same. 


Estimates oF CoLLecE ENROLLMENT 
Special 
Regular Summer Courses 
Session Session or Groups 


#and% #and% +#and% 


1946-47 enrollment will be more 


than 1940-41. . . 34 47 27 
1946-47 enrollment will be ttl 
same aS 1940-41 . . 9 6 9 
1946-47 enrollment will be iss 
than 1940-41. . . . Mths) 31 13 
Don’t know, can’t estimate fe 
POAC AP UREN Poe ee tie icant ge 6 8 12 
Don’t have that session . . . I 8 39 
Total interviews . . . . 100 100 100 


Opinions elicited in answer to question 4 are more likely 
to be an accurate guide to future registrations because this 
question concerned itself with long-term plans and was not 
so apt to reflect uncertainty about the time of the war’s end. 


Q. 4. Are plans being made for future growth beyond 
the 1946-47 academic year? Describe in terms 
of number of students. 
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Of the 100 college officials interviewed, sixty-eight said 
that they were planning for an increase in enrollment, 
twenty-five replied that they expected no increase in enroll- 
ment, and seven admitted that they had been unable to make 
plans for future growth. There is a 40 per cent expected 
average increase in enrollment. ‘This increase is not expected 
to take place entirely in any one year but may extend over a 
ten-year period. 

The fifth and last question asked college administrators 
was: 


Q. 5. Is there likely to be a normal supply of second- 
hand textbooks available to students in 1946-47 
or is the supply likely to be too low__, very 
low, or higher than normal__? 


The responses represented, almost universally, a low or 
very low second-hand textbook supply. Many qualified their 
response by saying that early revisions of prewar books would 
make a difference. 

While textbooks in the colleges are usually used by more 
than one student on the average, the need for up-to-date 
books and a current scarcity of second-hand books will make 
this field a growing one for printers and publishers in the 
next few years. 


V. HIGHLIGHTS OF THE STUDY 
AND CONCLUSIONS 


WITH THE COMPLETION of the presentation and discussion 
of the specific findings derived from the study, we have now 
reached the point of summary and conclusion. The reader, 
especially if he be identified with any section of the book 
industry, naturally desires to apply these findings to his own 
practical problems. Obviously, such generalizations as are 
expressed below cannot take into account the special circum- 
stances of the individual business, for, as far as the authors 
of this report are concerned, these remain in the category of 
the unknown. It is therefore assumed that the reader, fortified 
as he is with thorough knowledge of his individual problems 
and outlook, will be in a position to make his own application 
of the facts, interpretations and conclusions stated herein. 

To supply a desirable frame of reference, we give imme- 
diately following a number of the highlights of the study as 
described in detail in the preceding pages. In terms of this 
condensation, it will then be appropriate to consider the 
whole picture presented in the report. 


1. PRELIMINARY TESTS 


Almost six months were devoted to the development of 
methods, including the testing of questionnaires. Twelve 
different questionnaires or revisions of questionnaires were 
tested with a total of 573 test interviews. 
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2. THE ConsuMER SuRVEY 


The consumer survey was conducted in 106 cities and towns. 
A total of 4,000 personal interviews was completed. The 
people interviewed were chosen to represent a cross section 
of the urban and small-town population above the age of 
fifteen. ‘These interviews were made by 235 interviewers 
under the direct supervision of sixty-two psychologists associ- 
ated with ‘The Psychological Corporation. Interviews were 
made between May 21 and June 8, 1945. 


3. READERSHIP 


About 70 per cent of all books are read by 21 per cent of our 
population, namely those who last read a book yesterday. 
About 94 per cent of all books are read by 50 per cent of our 
population, namely those who read a book yesterday or 
within the past month. The inactive readers, constituting the 
other 50 per cent of the population, account for the remain- 
ing 6 per cent of books read. 


4. Borrowinc AND Buyinc 


Of books read by the active readers, comprising 94 per cent 
of all books read, 57 per cent are borrowed, 31 per cent are 
bought, and 11 per cent are received as gifts. In proportion 
to the amount of reading, the lower-income groups purchase 
their books just about as often as the highest-income group. 


5. Fiction AND NoNFICTION 


About 58 per cent of the books most recently read by our 
sample were fiction, 37 per cent were nonfiction. 
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6. Tue Briere 


During the period preceding our survey, the reading of the 
Bible was equaled, if not surpassed, by the reading of Forever 
Amber and A Tree Grows in Brooklyn. Among all the books 
read by our active readers, the Bible constitutes about 4 per 
cent. 


7. Most Reap vs. Besr SELLERS 


The best-seller lists give no indication of the popularity of 
the books reported in terms of the total number of people 
who read them. The present study shows the standing of 
the popular books in terms of the proportion of our total 
population actually reading them. 


8. Ownersuie OF Booxs 


An article, “Where Is the Book Business Heading?” in the 
Saturday Review of Literature, November 24, 1945, states: 
“In spite of the omnivorous reading that is done, there are 
few homes that can boast of a library of even 100 books.” 
Our sample of the urban, nonfarm population, according to 
the statements made by the people interviewed, shows 34 
per cent claiming to have 100 or more books in the home. 
Twenty-two per cent could not or would not make an esti- 
mate. Forty-one per cent say definitely that they have less 
than 100 books. 


9. Wuar Maxes Prorte Reap Books? 


Many factors induce people to read books, but the underlying 
influence among all these seems to be formal education. The 
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higher the education, the greater the frequency with which 
books are read. ‘The influence of education appears in many 
ways. For example, the frequency of book reading decreases 
with age, but upon analysis we find that the older people 
have less formal education than the younger people. ‘This is 
quite natural in view of the great rapidity with which public 
education has spread during the past thirty or forty years. 

There is also a relation between frequency of reading and 
income or socioeconomic status. However, this relation is not 
as close as that between frequency of readership and years of 
formal education. 

Since education is still in the stage of acceleration, this 
great, fundamental force is continuously at work increasing 
the habit of reading books. The increase in the number of 
people reading books will naturally result in increased sale 


of books. 


10. CompETIrorRS FoR PEopLe’s ATTENTION 


Our population spends practically twelve times as much time 
per day reading newspapers, magazines, listening to the radio 
and going to the movies as it spends in reading books. This 
gives a rough measure of the time people have available for 
the reading of books were they so disposed. It is a factor 
which suggests that there is ample opportunity for the book 
industry to promote increased sale of books by influencing 
the desire to read, by improving the channels of distribution, 
or by other methods which appeal to the various branches and 
units of the industry. 
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11. LHe Furure oF Booxs 


It has been said at times that the great increase in the reading 
and purchase of books in recent years was due in large 
measure to the war, and that with the ending of the war 
there would be a decided drop. The present survey does not 
bear out this prediction. Many people claim that they would 
be reading more books if they had the time, and a large-scale 
drop in employment would result in their having more time. 
If incomes should drop sharply and widely, there would un- 
doubtedly be some decrease in the purchase of books as well 
as in the purchase of all other commodities. During this very 
period, however, it is quite possible that the reading of books 
would increase, with the result that the sale of books, also, 
would increase in due time. 

Everything in our survey points to a long-term gain in the 
reading, and therefore in the purchasing, of books. 


12. LHe PurRCHASE AND Price oF Booxs 


The two principal sources for the consumer purchase of books 
are book stores and book clubs; department stores rank third. 
Of the books. purchased by our sample, 13 per cent were 
priced at twenty-five cents or less. Our survey does not reveal 
any overwhelming trend in the direction of low-priced books. 
In general, the nature of the book seems to be more important 
than the exact price level. 


13..SETS oF Booxs PurcHASED 


Of the total sample of 4,000, 34 per cent have at some time 
purchased sets of books. However, most sets of books in the 
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home today were purchased four or more years ago. In gen- 
eral, people expressed themselves as having been very well 
satisfied with their sets. In view of this fact and of the rising 
level of buying power in the lower- and middle-income 
groups, it does not seem unlikely that a considerable market 
for sets of books is at hand. 


14. JUVENILE Booxs 


Children below the age of fifteen represent 23 per cent of 
the total population, and were not interviewed in this survey. 
To obtain an adequate picture of this complex market would 
have required a study as extensive as the 4,000 interview 
study reported here. Some clues were, however, obtained in 
the present study, such as the statement by 6 per cent of the 
1,652 people planning to enlarge their libraries that they 
expect to add children’s books (they practically never spoke 


of them as juvenile books). 


15. THe Errecr oF THE War on Books 


We found book dealers sharing the opinion which seems 
prevalent in many quarters, that one of the most important 
reasons for the sharp increase in the sale of books in recent 
years was the war. Insofar as the war sharply increased the 
buying power of all sections of the American public and 
made books an especially accessible and suitable gift, par- 
ticularly for men in the services, this is undoubtedly true. 
However, our consumer study indicates that the war was a 
distinctly secondary and temporary influence, and that its 
ending does not necessarily mean a sharp falling off in the 
book business. 
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16. PREDICTING THE SucCEss OF Books 


While our study included questions dealing with individual 
books and types of books, no single survey of this kind can 
make definite predictions regarding the success of particular 
books. It is often claimed that books about love and sex are 
sure to succeed, but every publisher knows that the particular 
treatment of these subjects, and not the subjects, is the deter- 
mining factor. In order to predict the popularity of a par- 
ticular book, specially designed tests can be made on potential 
readers with excerpts from that book or with the entire book. 
By submitting a manuscript to a scientifically selected panel 
of people with the proper techniques for recording their re- 
actions, a forecast of the probable success of a book can be 
made. 

In the present study some indications of trends in the 
types of books people will read are reflected. However, such 
trends can be measured far more accurately by studies of this 
kind repeated at intervals of a year or two. The one under- 
lying trend which it seems safe to predict on the basis of the 
present study is that toward nonfiction as compared with 
fiction. The proportion of nonfiction books is already large, 
and because the reading of such books is correlated with 
amount of education, the proportion seems bound to grow as 
the amount of education of the general population increases. 


17. Book Stores AND DEALERS 


Opinions expressed in personal interviews with the managers 
and owners of book stores and book departments were con- 
trary in at least one important respect to the findings of our 
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consumer study. As previously stated, book dealers attributed 
the great increase in the reading of books in recent years to 
the war above all other causes. In fact, 44 per cent gave this 
reason. A great number of them also believed that with the 
ending of the war, there would be a decline in the reading 
of books. Our study with the readers themselves did not 
indicate that the war was a major influence, and did not 
support the belief that the ending of the war would bring a 
decline in the reading of books. It pointed, on the contrary, 
to an increase in the reading of books. 


If any one factor more than another deserves emphasis on 
the strength of this study, it is the transcendent influence 
over the reading, and hence the purchasing, of books exer- 
cised by education. To underscore the importance of this 
factor upon the future of the book business, one has only to 
cite the following facts: 


1. he enormous and growing interest on the part of 
leading institutions and authorities in the problem 
of fashioning education to fit the needs and require- 
ments of a democratic way of life; 


2. The eventual repercussions of the governmental 
program of supplying education on unprecedentedly 
generous terms to millions of returned veterans; 


3. The rapid spread of the movement for the shorten- 
ing of working hours in all fields of business and in- 
dustry, which ultimately will divert at least a part of 
the greater leisure time made available to the read- 


ing of books; 
4. The thirst for knowledge engendered by the new 


HIGHLIGHTS OF THE STUDY 


pattern of world organization which is in the mak- 
ing and which is evoking widespread responses in 
the form of organized adult educational activities. 


Nobody knows what shape education will ultimately take, 
but since the day that Gutenberg invented movable type it 
has always been on the march, largely engaged in liberating 
the human intellect, yet often forced aside from its appointed 
course to serve destructive aims and objectives. Whenever 
great causes have been espoused they have been accompa- 
nied or closely followed by an outpouring of books; when 
the issues drawn were most controversial, the pertinent litera- 
ture invariably expanded to the greatest proportions. Man- 
kind derives its formal education largely from the reading of 
the printed word; the signs of the times seem to point defi- 
nitely to acceleration of the tempo of the processes of educa- 
tion and expansion of their scope. 

With every desire to adhere to conservatism in the expres- 
sion of conclusions based upon the products of the study, it 
may nevertheless be maintained that they give a picture of a 
fundamentally sound and lasting demand for books corre- 
lating closely with attained levels of education and possessing 
ramifications which will certainly be no less numerous and 
diffused in the future than they have been in the past. If this 
is the foundation upon which the distribution of books may 
confidently be expected to rest, it becomes a question for each 
individual publisher and manufacturer to determine how the 
long-range view should be interpreted in its application to 
the special conditions confronting him in his own business. 

When we come to consider other facts produced by the 
study, it is justifiable to single out the question of the price 
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of books as worthy of emphasis. As previously pointed out, 
the facts obtained did not disclose the presence of an over- 
whelming trend in the direction of low-priced books, but 
warranted the conclusion that to the purchaser the nature of 
the book acquired seemed to be more important than the 
exact level to which its price conformed. 

Recognizing that the rapidly expanding distribution of 
low-priced books represents a response to sound merchan- 
dising methods made possible through successful utilization 
of principles of mass production, the net result in the long 
run will probably be the creation of a huge market side by 
side with the existing market for higher-priced books, but in 
no sense of the word an interference with the continuing 
exploitation of the latter. 
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